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- ‘FOREWORD

~ -

With a growing number of school syslems enoouragmg
consumers’ education, mgre and more -ieaghers, are in
sdarch of refiable teachmg and background tatetidls, both
print and nonprint. This guide is an effort to provide somie

" direction. While it is designed primarily to sefve classroom

personnel, individuals invoived in commumty consumer ac
tivities will also find it helpful.
. The manuscript for this guide was prepared" under the
direction of Wilflam L. Johnston, director, Center for Con-
sumer Services, Oklahoma State University, Stiliwater.
Nancy B. Greenspan, formerty-with the New Jersey Center
for Consumer Education Services, was the researcher

Serving as ,an advisory committee were: ‘Wiliam R.
Fasse, School of Home Economics, University of Anzona,
Tucson; Stewart M. Lee, editor, ACCI Newslstter (Amgrican
Council on Consumer Interests) and_thaiman, Department
of Economics and Busmess Administration, Geneya College,
Beaver Falis, Pa, and Helen E. Nelson, director, Center for
Consumer Afiairs, University: of Wsconsh'l-Extension' Mih
waukes. -

For the Office of Education Myrlle Bonn, senior pro-

gram officer, Office of Consumers’ Educition, was the )

[
v - L

project officer, ] o .
' Dustin W. Wilson, Jr.
Ll . Director ) !
* Qffice of Consumers’ Educat«an
U S. Office of Education -
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" assumed responsibilily of the school, of the

" public and private” agencies and groups. The

>
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Why Educate%onsumers?

The arena for consumer activity in the United States
has developed into a highly complex “free market system”
which demands knowledgeable and competent consumers
if it is to function openly, honestly and maintain balance in
an ever-changing social environment. This need to educate
consumers has been emphasized jand amplified during the
past 15 years by the greatest surge of ’ consumensm thls
country has ever known.

The task of educallhg consumers has becog

cagine

govemment, of business, of industry, and of a

a myriad oi
oIt is.a
loose network of varied and diverse activities and efforts

which surprisingly embraoe some common goals and basuc
cocgms.
. What Is COnsumérs‘,Education?

Consumers' educafion, as defined by the U.S, Office of
Consumers’ Education. is "an effoit to prepare constimers
for parﬁclpahon in the marketplace or for sutuauons involving
use of resburces, public and private, by imparting the

INTRODUCTION

understandings, attitudes; and skills which will enable them -

to make rational and mtelﬁgenl consumer dec:smns in fight

*of their personal values, their recognition of marketplace

aiternatives, and soaal eoonomic and scological consider-

ations.” \ . -
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TradlttOnally consumers’ education-has focused on
shoppmg “wisely,* manaqing persohalj and -fam:ly finances,
,Planring and budgeting expendiures, understandng both

sntemal (Values, §oals, and relatignstipsf’ and externd | (ad--

verising, propaganda) mot tsons ind pressufes, making
appropnate consymer dedist
and deceptnon and Ilghlmg.b&tk w en necéssary.

More recently emphasu Been placed on under-

"\ standing, seturmg, and usifigfhuman’ (esources such as

R health cares Medicare and Médica. educahon welfare and

-~

-

£

»
i

Socal Secunty’ benefils, cimmunity services, governmental
protective and enforcement ‘agencsss. and the-fke.. .

Another purpose of eonsimers’ education 1s to prepare
consurrieng to funchon i the broader pollcymakmg decisions
whieh may not dlre_clly impingé on the individuat or Iametg
unit Consumer 155UES. e;uc:hfg

oiding . pitfalls of fraud .

as energy. utiitigs, heusing,’
advertasmg product safety, and’ regulatory agencies are

,stressed. The goal is to help individuals carry out the role of -

consumerlcmzen wnh enthusiasm and confidence. but also
with !ogsc farness. and.respons;bllnty -

-
N

"

:' , How Does Consumers "Education Happen?

1 -'Fhe. ‘pracess of consumers’ educatory takes place in
both formal and informal serfmgs In efementary and second-

ary“schools it may be presemed as a separate course, as.

*units of stody in éxisting courges, Jor in fully mtegrated,
eérdisciplinary programs. At the postsecendary level, in
gmmumty colleges, wniversities. and” adulf education pro-
grams, consumers’ education_is designed both for con-
sumers and for consumer educators Many vanatons, such

as-intemships ahd ooperdtive efforts involving education; .

government bpémess, are recent |nnogat|0ns n 'hlgher -edu-
cation,, ‘ .

ﬁf;;rmally, copsumers’ .eduoallon Is acéomphshed
through tomrhuniy programs. .counseling, consumer infor-
matioh, the 'media, responSthé manufattorers and retaiiers,
and a- Vanety of agences and orgémza'hons j\ctwnltes are
generaﬂy tailored 10 the specidl needs and ntecests of the
sporrsonng agency andior the' tgrget popufatmn

Dgifgning and conducting tonsumers’ education activi-
hgs. eﬂhgr formal {in school) “or snformat (out-of-school),
requres careful plannmg Fbcusing primanly on those who

o e '
‘"‘1 ‘ .

. -‘ 1Y
. ;
Wt -_‘9« ..




,d’i 5 reprints of books

are exploring the field, or entering it for the first time, this

.. bodklet is meant to l;.e a source of guudanoe and immediate
reference.

' -7 wrratArethe Resources?

~

InstrLlctlonal refe ahces, resoumes amd teaching aids |
for consumers’ education have been produced in abundance
N recent years. TI'Eey include g variety of both pnnt and
nonprint ‘materials, with a prolifemtlomoi filmst filmstrips,
multimedia kits, games and leaming packages for classroom
and group nstruction. Texthooks for all age levels and
references Yd‘r both proiesS:onaI and general use are readily

. available.' This booklét includes a representative $sampte of

these rnatenals with prionity given tosthose copyrighted
1975 of fater.” The reader shoutd be aware that the list is

_ not inclusiveit is only representative of the wide vanely )

and vast number of resources. references and instructonal
matenals for consumers’ education available today.

First is a list of comprehensive materials which address
most or all of the broad toplcs which follow. Next is a bnef
hst of landmark matenals which includes GETTING_AND

ENDING: THE CONSUMER'S DILEMMA,** a Goflecfion
ich pregent the historical roots of
the consumer movement in Ammerica. Hfis is followed by a
topfal presentation of areas, of study which include con- |
sumer issues, consurmer, behavior, Personal and !amdy
financial management, improving buying behavior, human
services, and consumercprgrect:on Curriculury guides,
periodicals, «and other bfbﬂogfﬁpmes complete the listing. A
detaiied index w;l} assist the reader who is searching for
. more specilic topical classdicauon

. me copmghted pnor 10 1975 are inted m CONSUMER EDUCATION BIBLIOGRAPHY end
FERENCE Gl

tmesoacousumens (3¢ BibNographs secion or delals )
ction for detars al

;’. @ '
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- Comprehensive
. Resources

in organizing matenals into & broad topical classifica-
tion, many titles refuse 10 be categorized because of their
comprehensiveness. The resources. and relerences listed
here will serve as arl overview of consumers' edycation, as’
genera| references for the entire field, and’ as specific
resources for each topic. . .

LY

. ’ ]
1.1 THE AMERICAN CONSUMER. 2d od. Herbert M. Jelley and Robart
0. Hermnann. 1978, 528 pp. $9.92. McGiraw-Hill Book Co., $221 Avenye of
Ihe Amencas, New York N.Y. 10022,

Hgh school consumers aducauon textbeok which covers the consumer's
role in Socaty, and in the markatp;aqa, -buying goods and services,
financial management, taxes. seNnoes and consumer assistance and

pwlechon Grades 9-12. *‘ . *

1.2 THE CONSUMER AND HIS DOLLARS, 3rd ed. David Schoenfeid
and Arthur A Natella, 1975, 360 pp. $7.50."Wrkbopk and study’ guide
avalable. Oceana Pub¥cabons. 75 Main Sireet, Forry, ILY, .

Textbook which promotes inquiry and deductive thinking through activities

“ wivGh require students p function competently in the marketplace, Grades

?‘-1 2l N Ll

- *

13 THE CONSUMER AND THE AMERICAN ECONOMY. Wiliem F. ..,

Saalback. 1975. 5 booklets, eacit $159. Teachers manual, $1.26.
Lardiaw 'Brothefs. Thatcher & Madison, Rivar Forest, lll. 80305

Booklels cover economics for the cohsumer, money and credit, rights
and profection, leamning to be a be'aer buysr, and curvent issues. Grades .
9-12. .
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14 THE CONSUMER IN AMERICAN SOCIETY 6ih ed Arch W
Trosisinap and E Carl Hall. 1978. 567 pp $1595. McGraw-Hiit Book Co,
1221 Avenu& of the Amencas. New York, N Y 10022

Ong of the slandard collega texts and teacher raferences m persanal and
family hinance A most comprehensive coveraga of all topics generaty
« mncluded m consumers’ educalnon

-

~ 1% THE CONSUMER IN THE M.AHKET?LACE 2nd .ed. Legh LBV)'
Robert Feldman. and Simpson Saeserath 1978 $1128 Piman Pubhsh
ing Company. Rwver Forest. Ill 60305 -

-

Second adition of a comprehensava tigh school text for consumer _

ecanomics Emphasis 15 on smart shopplng and companson buying
tactics. bul covers a aspecis of consumers' aducaton, Grades $-12,

168 CONSUMER EDUCATION IN PRACTICE. Elgre- Fotterman and
+Chartes Klamkain 1976 257 pp $10 95, paper $6 85 John Wiley & Sons.
inc , 605 Third Avenue, New York, NY 10016

Etghtee;'u topics are covered wih particutar emphasis on consumier
problems and fraud. 32 goveriment agencies. credd. apphances, ande
housng Grades 3-12. reference

Ll

1.7 CONSUMER EDUCATION SERIES 1977 5 unils, each with 3
fiifmsinps. casseties or s, spal Masters $325.00 Buttenck Publishing
Company. 161 Avenue of the Amercas. New York. N.Y 10013

Presents the processes of consumer educdbon, role of the consumer,
planning. buying. legal. and the acbon process. Each module can be
purchased separately, $75 00. Grades 7-10

18, CONSUMER SURVIVAL KIT PUBLICATIONS. 1977 senes. 26
booklets, approximately 24 pp each. $1.00 each. entre senes $26.00.
Publicaten hsts of the 1975, 1976. and 1977 udes free. Consumer
Survival Kit, P.O Box 1977. OWs Mills. Maryland 21117,

-

These bookits contain information which was found espectally useful in

- peepanng- the Publfic Broadcasting Service Network series "Consumer
Survival Kal.” There are 78 booklets in Ihe Jwyear senes, which cover a
wide vanety of toprcs. ,

19 CONSUMERS A PEE‘SONAL PLANNING READER Nancy 2
Smillman. ed 19787361 pp $7.95 West Pubbshing Co., 50 West Kallog
Boulgvard. St. Paul, -M:nn 55107 . -~

L~
Ninaty-three readings on 17 topics to supplemenl class work or as a
rélerence Grades 9-collega

110, THE CONSUMER'S WORLD E Thomas Garman and Sidney w
» Eckert 1974 451 pp $9.50 McGraw-Hil Book Co . 1221 Avenue ol o
Amancas. Mew York. N.Y 10022 .

*a




Aggressav ely presents consumer nss::as. buymg pattpms buym.g guides, >
money management, and the consUffiér role 1n sociely in a Jwork-text
format degigned for ligh school and jundor college level students. A
. . paperback practicum-workbook acc:ornpal'ues the text and s ava:lable for
$3.95 Grades ll—college
] '« . %
~ 1.1t GONSUMEH TAPES. 1978. Audio Kit. Sl09 90 or each unt |
' $54 95 Macmllan Library Serviced\ 866 Third Avenue. New York, NY. |
l00224

. : oo unils, each with 6 cassettes, offer 1 ton find advice by 43
consumer experts on how o tope successiylly with today's complex
markeiplace Kit emphasizes money managem ng, and' frauds.

- Grades 9-12. B . .

- , r ’ . r .

112 CONTEMPORARY CONSUMER SERIES. 1975, 8 booklets, each~ -
.00. Teachers manual available for pach bookiet. McGraw-Hil Book
Co., 1221 Avenus ohthe Americas, Ney York, N.Y. 10022, +

Each has-a perforated secton on student evalative matenals. The eight
topues inciude protbetion and the law. bousing, furnature, and apphances,
transportaton. understanding the marketplace, lood and clothung, healtn .
educabon, and recreabich, hinafcial. secunty, and'hnoney management. .
) Gradss 9—1ﬂ ;
. T - ..
\ 1.13 CONTEMPORARY CONSUMER SERIES. 1975, 8 hlmstrps with &
. cassalies: $200.00. McGraw-Hilt Book Co.. 1221 Avende ol the Americas.
New York, N.Y. 10022,

. -

. Eighl consumer dileramas ace acted and left, unresolved S0 viewers
depend on goals and values for individual answers. These filmstnps i
corTelate 1o the booklet series above and are avalable 1n eight separate .
packages. Each contans 1 Yilmstrip, 1 casselie, 5 booklets, Ieachers . .

,* guide, $29.95. Grades 9-12. . .

»
- . *

<. 1.14 EGONOMIC ISSUES" FOR' CONSUMERS. 2d ed. Foger Leroy
Millér. 1978 494 pp. $15.95. West Publishing Co.. P.O. Box3526. St. Paul,
, - Minn. 55165, -~ )

.. P§F consumer economic and family finance ocourses. Students analyze
. tosts and benalils of consumer goods and sefvices. Instrugtor's manual

. and study ginde available. Upper gradss-college. .
. 1.15 ECONOMICS FOR CONSUMERS. 7th ed Leladd J. Gordon and
' Stewart M. Lpe. 1977. 720 pp. $12.95. Van Nostrand Co.. 450 West 33rd

. 1 streat, New York, N.Y. 10001. ,

~

- First published i 1939, this text emphasizes inlluences on consuther
i behdvior (10 chaplers} and aise includes the consumers role i Ihe
- aconomy. the marketing and pricing process. parsonal finance,
blymanship, and State and government achviies. Instructor's rnanual 15
. savailable, Collegs. .

PAFulToxt Provided by ERIC




118 ECONOMICS FROM THE CONSUMERS PERSPECTIVE Leurs
. Mangell 1975 279%p $1095 Scence Rgsearch Associales. Inc. 1540
Page Mill Road. Palo Atto. Cal 9{1304 *

Pfes:ents economc, theory m relevanl formal © studerits as consumers '
and presents informanon on lamily and personal finance |nstructors -
guide available Grades 10-college RO

117 QENERAL BUSINESS CONCEPTS VALUES SKILLS Herberti.
Lyon and John M Ivancewich 1976 568 pp $750 Harcount Brace
Jovanowch Inc . 757 Third Avenue. New York, N Y 10017

. Text includes copsumer awareriess, economi conpepls ‘and personal

skalls (money' credit. etc ) Gra:les 9-12 : .
118 f‘éﬂEHRL BUSINESS FOR EC‘-ONOM!C UNDERSTANDING fith

ed S*Joseph DeBrum, Peter G Hawmes. Dean R Malsbary. and Anné
Scoit"Daughirey 1976 629 pp 38 48 (school. $6,36) Soulh Western
Pubhsh:ngCo $101 Madison Road. Cincnnal Jé 45227 S

An uwa!ed versmn lncludes many consumer topics Grades 7-12
119 HELP THE USEFUL ALMANAC FOR 1976-1977 Arther €

- . Rowse 4976 410 pp $995, paper $4 95 Qonsumer News Inc. 813
- Nabonat Press Bulding. washington. & C, 20045 ’

.

.

Consumer nformation covenng a wide range from addiuves 10 2irconium
informatuon makes j,!%s a handy referertcp for class or hbrary

I 120 [(LLINOIS . TEACHER OF HOME ECONOMICS Vol XIX. no §
. Mayiune 1976 47 pp $175 llnois Teachar. 342 Eductiion Building.
University ol.! B‘iﬂla Urbana. WIl. 61801 s

Pubhshed 5 I:mes a year This issue included aseries ol aticles
addfessmg "consumer education and the quiatity of lie ' : i S

121 INSIGHTS INTD CONSUMEFI!SM Tegching Kit st 3B JC pPen. "
ney Co . Ing, Educatohal Reldtons. 1301 Avenup of the Amencas. New .
York. N.Y 10019 " "

Published tmce a year. kits are ‘available since 1974 Subjecls covered
inciode women and credit, electncty. the energy criss. redress. Product | T
safaly. and meinc Inexpenswe sources of teacher nformation orf con. . “
sumer 1ssues . *
=Y 122 LEARNING ACTIVITY PACKAGES FOR CONSUMER EPUCA- *
. « TION Willam L Johnston. Joanns Prmavera, Dranne MacOqnald. and .
vt Betty Sullivan 1875. 12 minicowses $12 50 each in lopse deaf format.
Uhigraph Products. P O. Box 24287, Sealile. Wash, 58124,

Porifolios contain 1esson sheets for reproduction on 12 topies of personal
- fhnance and buymanship Titles mctude Compansen Shopping. Credit? -
Labely on Food and Cigthing, Consufmer Hughts and Responsibihues,

EMC “ ) A ow b
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Advemsng Consumer Cenltracts, Housing, Budgehng, Inﬂatmn .and ’
: . Recesston, and bihers. Urits are also availabie as booklets, S7 50 per .
. «  dozen. Grides ¥-12. ) ! . .
» - . - .-

L -

Ao s LOWINCOME CONSUMER EDUCATION PROJEGT 1975, 15 1\ .

-
r
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filmsinps. with 15 casseftes. Each filrmstn
senpt, duplicgng: mastes. $15 00. Extension
State University, 104 Agricultural Adrmmslratuon

d cassetts, lesson plan,
ual Auds,, Pennsylvania
iding, University Park.

*Pa. 16802,

Each lesson fimsing contams a smgle concept. budgets. credit, food

shofiping, end consurher protection Intended 10 show low- -income people
* how 10 manage money by becoming bettes buyers, lessons ¢an also be
used with young adults and middie-ncome consumers Grades S-Adull

’ -

-, 124 MATHEMATICS FOR THE CONSUMER. 2d ed. Roswell E Fan-

" bank, Robert A. Schulthe:s, and Edwin B Prper. 1975, 362 pp. 84 95.
. Wowbook $1.89. South Westernt Pubhshmg Co.. 5101 ﬁladison Fioad
Cincinnatr, Ohio 45227, .

LS

., Covers af areas of consumer education whnch recnura ma{h mpptabon
skills ndluding the metne Systém. Grades 9-12, .

L. A ‘f
125 MODERN C‘DNSUMEFI EDUCATION. Mulimedia Kit 970 with,
" 1976 rewisions. $260.70. Modules, sach $41.80-$79.20 Grolier Educa-’
, honat Corp., Instructional $ystems Divmion, 845 Third Avenua New

YOrk. MY 10022,

-

A seff: ms@._tcho %I program orrented around praclical situations. ﬂree -

methods of nsyfuckon-&re ncluded. regging with penodic compretiension
<checks, taped narratives with test, and fitmsinps wih test, _Packaged n
six modules which can be purchased separately. Food, CImhmg angd «
. Shelier, Cars, Fumiture and Appbances, Erotecling Family Heallh and

Secunty, You and The Law, Ways fo Handla Money, and Ways to Shop
Grades 7-12. L P s
&

1.26 MONEY MANAGEMENT BOOKLET LIBRARY. $3.50 Money Man.

agement institute, Household Finance Corporation. Prudential PTH2a,

Chiago. I, 60601. o

Twelve booklels cover goals, childrer™s spending. personal finance, and
buying magr consumer,goods. Each booklet may be purchased sepa-
rately, 35¢ Graqas_ 91Mult. ’ 4‘
SN
1 27 PEHSONAL FINANCE, 2d ocl Paul'G. Hastings and Norben J.
* Mieius. 1977 608 pp. $12.85, McGraw-Hil Book Go., 1221 Avanf.rs o(g
phe Americas, New York, N.Y. 10022,

Takes a business apptoach to subject. Revision has added consumensm,
women's careers. laws govering credit and Social Secumy. Medicare,
INCome tax, and prvate pensions. Grade g-collede, textireferance

Ll
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' 1.28 PERSONAL ECONOMICS Fred ¥ Bartok and Edward B Lee, Jr .
1977 436 pp 51395 Holbrook Press, 470 Atlanhe Avenue. Boston.
- Mass. 02210 Yy, R ] ' -
* Geared for the community ooﬂege student Coverage includes budgeung.
buying clothing, agphances. furpiturd, enfertainment. leisure’ cars and
. howsing. credit, nsurance. mvesiments, laxes, reoordkeepmg, rehrement . ‘
and estate planning. Texurefetence . -y

¢

€ * "

- 129 PERSONAL FINANCE FOR CONSUMERS Benjamm M Troobaff
and Fanme Lee Boyd 1976 310 pp $7 96, worksheet booklet, $1 20
Teacher's manyal avalable General Learmng Press, 250 James Sireel. .

. Svesses the interrelatonship of Spending, planning, vatues, goals. and
. resources Colege. .
. L3 - . .
130 PRETENDERS TO THE THRONE—THE CONSUMER MOVE- :
MENT IN THE UNITED STATES. Lucy Creightan. 1976, 142 pp $14
. D.C Heath, 125 Spnng Streel. Lexington, Mass 02173

' An cbjective and convinaing cntique of the ¢ansumer movément in the
* = United States Presents a comprehensive avarview 1

131 SYLVIA PORTER'S MONEY BOOK Syla Ronter 1976 rev ed+ Y,
1120 pp. $14.95 Doubleday & Co.. 501 Frankun Avenue. Garden City, T
NY 11531 (Also avalable—8595) Avon Books, 959 Ewgnih Avenus. .

L New York. M ¥ 10019 . ) '

L . An ericyclopadic reference on money manfgement. .

132 YOU OWE 1T TO_YOURSELF 1974 A senes of 10 16mm. color.
sound hms, 30 eund each $200.00 per film, rental $13 00 each,
Consumer Educason Development Co . Box 424, Stors, Conn 06268 .

Each has format of a quiz show fealungg Allen Ludders as hosl Teacher
- ads avartabie’for each film X . <

- S

Q . . - ,
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.~ " Landmark Materials

| Today'’s wave of “consumerism” has not just hapdened.

- it is the result of gradual changes in our society and its

! values O period of years. The resowrces listed here

~ o provide & backgrourld—a perspective—for consumer téach-
\:r& leadefs. - - '

2.1 AFFLUENT BOCIETY, John Kenneth Galbrajth, 1958 368 pp. 1971
paper ed. $2.95. Houghton-Miitlkn Co., 2 Park Straa!. Boston, Mass.
02107. Also avardable. 1970 ed. $1.50. Mew American Library, 1301
Avenus of the Americas. New Yor® M.Y. 1001

. A cntreram of economicdeas and at!.:ludes which have resutied In
* preacclipation with g the manufattunng of wents while there 1s
an underinvestment in le.

. +

- 2.2 BUY NOW, PAY LATER. Hlllel' Black, 1962, 240 pp. Pocket Books. R
Inc.. New York 10020. Qut of phinl. Available at mosl libraries.

Biack 3 soruuny of consumer debl and consumer credit practices 1s one
of the proneenng sforts of the movement His thesis 1s that the consumer
who buys on credit is offen "abused .and decewsed . - . and {sometimas)
ouﬂageously swindled.”

-
* +

.23 CONSUMEFI INTEREST. Persia Crawford- Campball Hapnnl of
1949 edinon. 660 pp. $37.00. Amo Pross, 330 M&dlson Avqnue, Mew*
- York, N.Y. 10017.

r .Discusses with forcefulness. objectvity, and sound analysis the effacl‘of'
word Wars | and I and the Depression on theé Amentan standa.rd of
living. )

24 CONSUMER ‘REPRESENTATION IN THE MEW DEAL Persia
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Crawford Campbell. Reprnt of the 1940 8digon, 298 pp $15.08 AMS
Press. Inc.. 56 East 13th St:eet New York. N.X, 10003,

An objective and aulhontauye coninbutign lo consumer aconomucs.
history, and hterature” R .-
2.5 Eoucmon OF THE @ous,buea Henry Harap 1624. 360 pp.

WMacrmiltan. New ‘York Out of pring Avalable at most tibraries .

A study and evaluabor of the wnsumphoﬁms of the Amercan people
specifically m regard 10 lood, Shatter, fugl, anfl clothing An early, possibly
‘the first, book devoled 10 the educabon oﬁha con%pmer .-
¢ ! - PR "S- 8 i
i 2.6 ENOUGH' THE REVOLT OF THE AMER CONSUMER Dons
~ Faber 1972 184 pp $495 Farrar, Slgus & x. Inc., 19 Umion -

- Squase West, New York. NY 10003, * .

A poEiulaﬂzecl history "of Amencas consum ent begaring with -
its first cORSUmer advocate. Dodor Harwly W W’rlay in-1883
-
N
\ 27 FOR RICHER OR POORER AN ORIGIN THC_ILOGY Lea
Stexn. @d 1578, $32.00. Amo Prﬁs 330 Madisor® Avenue: New York:
NY 10017 . e
A compilation of aricles from 1850 fo 1961, Considers the eftects of
scarcity and abundance on price and purchases, and the \mpact of
\ admirestered prices on {hé tradional marka! interplay of supp'vtand
Gemand .o

¥ 25 GETTING & SPENDING THE CONSUMERS DILEMMA Legn
Sten. ed 1976 51155 00 Ao Press. 330 Madison Avenue. New York,
N.Y. 10017

'.3

Fifty-frve books reprem the histoycal raot! ol tha cOn?.urners
* dilemma With the excephon of two. 1976 anthdlogies, ‘the books are
fepnnts of claswcal kteratore in the consumer field The- followng six
. hstngs ae representative classics of the collectiom. and these arg row in
prnt only 0 the Ao edon. Each of dhe 55 Books may ba purchased

separately. ., v -
,“. . v ! K ’ - -

2% AMERICAN CHAMBER OF HORHQ.R& THE TRUTH ABOUT
FOOD AND DAUGS -Rulh deFofesi Lamb. Repnnt of 1936 edition 418 °

pp.$24 00, AmoFfess 330 Madhson Avenue. New York. N Y .10017

Qescnbes matena!s gathered in rogular rounds by food-and’ drug
inspactors and exhubited to shock mw&c wilh’ samples of impure and
adulterated foods, dangerous medicines and (osmetics, diseased¥canned
goods and fraudulenl pnung .

-
* . . LI
-
i s

w 210 DECLINE AND RISE OF THE CONSUME& A PHILOSOF‘HY QF
CONSUMER COOPERATION Horace Meyer Kellen Repnnt of 1936' "
, edibon $28.00 Arno PrBSs 330 Madison Avenus, New York. N Y. 10017
v, . e
. 8 . ] 1
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iadwmapassagedmaﬁrs{FoodandDrugAci .
\

,
T
.
1
.

A completa descrption*of copperatrves m'the LS. and ‘abroad The
soual #nd economic I'-star'? Sintetproted " terms & the consumer

211 EAY, DRINK AND BE WARY. Frederick Schl'm[t Repnnt of 1335 ,

. Bdition: 322 pp. $18.00. Ao Préss, 330 Madjson Avanua», New Yotk.
N.Y. 100]7. s

) L M .‘ * = F
Exposé of unsamitary food processing with use of preservatives and
.cherucals in food. with false promises of heaith and safety Aféathe role
adverising plays in vichmizing consumess, . s

Ll
.

212 ECONOMIC EFFECTS,OF ADVERTISING. Nqnl Hopper Borden
Reprint' of 1942 edion. 988 pp. $58 00 Arno Press, 230 Madlson
Avenue, New Yorks N.Y 10017, T . .

1
£

" This exhaustive study surveys the total role of adverhising in a free
capitahst society. and then analyzes the impact of adverbsing on demand
‘for speciic goods and services.

. "o

213 100,000,000 GUINEA PIGS. Asthur Kallet and Fredenck Schiik.
Reprnt of 1933 edition.. 312 pp. $18.00. Amo Press. 330 Madison,
Avenve, New York, N.Y. 10017

An gxposé of the thiryes, ks book combines muckraking wnh technocracy
10 expose the waste, dange and dishdnesty n product and services
being foisted on a gullible public unahle 16 know the naiura of the
praduct Or the fawness of the prce. | |
214 A THEORY OF CONSUMPTION. Hazel Kyrk. Repnnt of 1923
editon. 298 pp, $17.00. Amo Press, 330 Mackson Avenua. New York
N.Y. 10017. - 5.

. "

]

An ongnal attempt ko eslabﬁsh a theory of consumption. winner of @

Hart. Schafiner & Marx competion The nature of consumer demand 1
explored as well as the value of GUr consumenshc socety-

215 THE HIDDEN PERSUADERS. Vance Packard. 1957. $1095.
paper $1.50: Dawd-McKay Co., Inc.. 750 Third Avenue, New YorkgN Y,
10020,

~ "

A classic gp the maqipuiallon of consumers, -

T “
236 THE JUNGLE. Upton Beall Sinclar. Repnnt of 1906 editon. 413
pp. $8,50. Robert Bentley, inc., 872 Magsachusetts Avenue. Cambndge.,
Mags. 02139, Available n paperback. $1.25. Signét Classics. New

. Amencan Librang 1301 Avenue of the Americas, New York, N.Y. 10019,

Historichl novel which exposed unganitary practites and swe'alshop
conditions i the Chicago meatpacking mndustry. Aroused the pubhc and

" L

A7 THE POOR PAY MORE, CONSUMEH PRACTICES OF LOW

A7 A

L

L
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" INGOME FAMILIES. Dawd Caploviz 1967. 225 pp. $2.95 Free Press.
866 Third Avenua. ‘New York. N.¥Y. 1‘9022 -

. Condudes thal in a congumer-onented sociely. the poor \mﬂ not stop
purchasing beyond ther means, and consequently their explotation A

* contjnue. .

5 2.18 THE AKSE OF AMERICAN COOPERATIVE ENTERPRISE. 1620~

1920 1969, $8.95. And: ‘

. 219 THE ADVANCE OF AMERICAK COOPERATIVE ENTERPRISE
. 192041945 1973. 646 pp, S9 95 Joseph G Knapp Interstale Pnnlers &
©  ,Publishers. Inc, Danwilie. Il 51832

*a

Authonlatve explanatons of the bégrnmng and advances of cogperalve
enterpﬁce niheUs . .

"
2 20 SILENT SPFIING Rachel Carson 1962 353 pp S795 Haughloi
Miffin Co .2 Park Streel. Boston. Mase 02107 Available un paperback.
S175 Faweet World Library. 1515 Broadway. New York. N.Y moas

“Protest against the apuse of synihetic chemicals and a for mar@lgln-
ing tha balance of nature. .

2.21 SINCE SILENT SPRING fra.nk Graham 1970 $6.55 Houlghlon
+ Miftin Co.. 2 Park Strest, Boston, Mass. 02107. Avalable in paperback.
$1.25 Fawcel World Library, 1515 Broadway. New York NY 10036.

= A report of what has and has not.been done n understandmg and
cegntroling pesucndes since 1962, when SILENT SPRING was furst
published, . N »,

/ -

-« N . L4

2,22 THE STATUS SEEKERS. Vance Packard 1859 57 95, paperback

A classic on consumer behavior. .

' Lk

. 2.23 THE THEORY OF THE LEISURE CLASS. Thorsien Bunde Veblen.

305 Alwood Road. Chfton. NJ. 17012 Avadable i paperback. $
Néw Amencan Library, 1301 Avenup, of the Amencas. New York,
. 10019 Also avalable in vandls otber ediions

A classig of econamic and socal lilerature which offers an underslandmg

. ol akiludes toward wotk and play —
* ’
* 2.24 UNSAFE AT ANY SPEED 1965. 365 pp And.
235 SINCE UNSAFE AT ANY SPEED Ralph Nader .1972. 510 pp: |
Grossman Publishars, 625 Madison Avenve. New York., N.Y. 1001&
! Papetback, 51.95. . 1"
Updated version contains the 1965 ediwion plus a 77 pg. secton enﬁu'ed
10 . ] ) .-H =]
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'95¢. David McKay Co . Inc., 750 Third Avenue. New York. N Y. 10620, e

w

Reproduction of 1899 ‘ediion $1250 Auguslus M Kelley Publlst:érs. )
v .
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Since Unsale At Any Speed” and five additonal appendices. Concludes
that cars have budi-in.dangers that make them unnecessanly dangerfous
It made consumers, and Delront, start iinking about product safety
Sometmes considered 1 be the nitral point of embarkaton for today's
congumer movement .

226 THE WASTE MAKERS Vance Packard 1960 $7 95, paperback _

$1.75. Davg McKay Co., Inc, 75 Third.Ave, New York, N.Y 10021

. A dassic on contnved manulactured obsolescence

227 YOUR MONEY'S WORTH Stuant Chase and Fredénck Schtnk

1927 285 pp. O P’ Macmilan, Mew York Outof print Availabte at most
branes,

Enhghtenlng facts about many aspects of buying and seling and what
may be done to protect the buyer *

&

s
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- COns:umer Issues
i |

.The range and seyenty of consumer issues is SO
varied and changing that it is impossible to treat ail with
equal importance. included Here are materials which ad-
dress issues of advertising, énergy. ecology. conservation
of resources, inflation, utiliies, prescription drugs, universal

product coding, and efectronic funds transterral. These and

other issues are treated in many of the comprehensive
resources listed previously.

3.1 ADVERTISING. INFORMATION,; PERSUASION OR DECEPTION.
1973, 16mm film. color, sound, 12z mins. $165.00, Jourpal Filmis, Inc.,
909 West Dwarsey Parkway, Chicago, . 60614. s

Hebs"students distinguish between information and manpulagive uses of

. advertising. Employs 2 ight, byt critcal approach. Grades 7-

32 THE AMERICAN EMERGY CONSUMER. Dorolhy Newman and

" "Bawn Day 1975 335 pp. $17.50, paperback $7.95, Bafinger Publishing

Co E. Washington Squara, Phuladelphia, Pa. |9105’
Energy consumpton of householgs 15 shown—how it 15 used. to what

axtgnt consewed,.and how to- & energy use efﬁcnency
3.3 THE ANEFIICAN FOOD QANDAL WHY YOU CAN'T EAT WELL
ON WHAT YOU EARN, WiKam' Robbwns, 1975. 280 pp. $3.50, Wiiam

Morrow & Co., 105 Madison Avenue, Now York, NIY 10016,
Deals exclusively with {Jioblemé caused by food.conglomegales which
conrol the nation’s food supply. | | i . ’-

34 ANALYZING ADVERTISIN& 1973, 16mm film, color, sound, 13
mins. $195.00. Cenlron Educa nal Fl’n
Lawreflbs, Kansas 66044,

12 _ s .

8. 162 Wesl Ninth Sireel,
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Adquam'ts students with some of the lechaiques used by. oommeraa! o
advertisers lo influence buyers o

* . - -

3.5 AT ISSUE. PEASUASION AND PROPAGANDA 1975 2 ﬁlmslnpé'
with 2 cassettes or & discs $50.00 Prenhce-Hall Media, 150 Whits!
Plains-Road, Tarrytown. N.Y 10591, ¥ '

Students learn to reCognize commercial ‘and polmcal pressures anmed at
manupulanng behavior. Gradas 9-12, .

3.6 CAVEAT EMPTOA AN INTADDUCTOHAY AMNALYSIS OF CON-
SUMER PADELEMS Foger M. Swagler, 1976 269 pp 8495 oc,
Heath & Co., 125 Spring Streel, Lexington, Mass 02173, .

Assisls readers in applymg basic prnciples of economuc analysis fo -
aclual problems faced n the markelplace Grades—high school. college
37 CAPTANS OF CONSCIOUSNESS Stuait Ewen 1976 261 pp. |
$1000 McGraw-Hu!l Book Co . 1221 Avenue of the Amencas, New York,

N.Y 10036 -

A discussion of lhe growth of adverising and its social :mpact on ihe
creabfh of Amenican "mass culture © /"

3.8 THE CONSUMER MOVEMENT James § Haskins 1975 115 pp ;
$8 95. Crown Publishers, Inc, 419 Park Avenus South, New York, NY
10016,

Takes an objective look atindustry, safety and prcing areas of particular

concern fo the consumer movemént Covers big business i genéral
Emphasis 15 on what indwduals, especally young people, can do (o

ncrease Consumer awarenass and eﬂectweiy Kin the consumer move-’

ment. Grades 9-Adult, ) \
39 CONSUMER POWER WHISTLE BLOWING 1973 16mm. him,

color. sound, 23 mins. $330.00. rental $2500 BFA Educatonal Media, N
2217 Michigan Avenue, Santa Monica, Cal, 90404,

] . - [
Designed to make wewers lhink about our soGisty and who can protect it
[Ralph Nader and others present varying points of vwiew regarding
consumer/pubhc abuse by companies. Grades S-Aduit.

3.10 THE CONTRASUMEAS. A CITIZEN § GUIDE TO RESOUSACE
CONSEAVATION. Alberl- ). Fnisch 1974 182 pp. $7.95, paperback
$3.50. Praeger Publishers, inc.. 111 Fourth Avente, Naw York, NY
10003,

Offers specific suggastions for consering energy and matenals on four
levels—~ndvidual, communily, national, and internaional Flelates com
sumption habits

)Qs Contains a Lilestyle Index, . !
3.11 ELECTAONIC FUNDS TRANSFEA. 35mm shdes with cassslle,

scrpt, $60.00. CUNA Education, P.O. Box 431, Madison, Wis. $3701

13

21 L
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Introduces issues and denhes allernatives open to credit umons

312 GLOBAL EMERGENCY ECOSYSTEM 1975, 2 fimsinps with 2
cassoftes or chscs 548 50 Guidance Assocales. 757 Third Avenue. New
Yors, N Y. 10017 *

Pollution 15 discussed in lerms of renewable and nonrenewable resources

'Pm‘am.pmsents issue from actvisls’ iews Grades 10-Adult

e

. lion. 724 Dupont Circle Building. Washington. D.C. 20036

O
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313 GLOBAL EMERGENCY ENERGY 1975 2 itmstnps with 2 cas-
seftes of discs, 548 50 Guidance Assocales. 757 Thud Avenue. New -
York. NY 10017 . -

How luels are extracled and how enargy i1s hamessed are refated to «
cars. housing. the enviranment. and human energy Grades 10-Adull ey

314 THE GREAT AMERICAN BLOW UP, PUFFERY IN ADVERTISING

AND SELLING Ivan L Presion. 1975 384 pp $1195 Unversily of
Wisconsin Prass. Madison, Wis 53701 .

. o
AHempls to answer the dilemma of why catchy' 2d slogans are used d .
no one bekeves them .

* v

315 THE HOUSEHOLD ENERGY GAME Thomas W Smith 1974
Game 1-25 copes lree. Addiional copies 10¢ each Universdy of
Wisoconsin. Sea Grant College Program, 1800 University Avenue. Mad-
son, Wis 53706

Omded mio two pards planning an energy budgel.lor controflable tems
{car./healer) and modiying the budgel to conserve gadrgy. thus saving
mondy Morg, than . the booxiet offers ynfornation on household
energy usagq.t . :

316 HOW TO CHALLENGE YOUR LOCAL ELECTRIC UTILITY A
CITIZEN’S’ GUIDE TO THE POWER INDUSTRY Fuchard Morgan and
Sandra Jerabek. 1974 51 50 paper The Emvronmental Acuon Foundas

Y

Gwes anun-depth discussion on hoﬂ;.power compames operate and what
0 do Also includes an extensive relerence hsl for additional information -

«

317 THE NEW WORLD OF ADyE'HTISING, varnon Frytyprger. ed
1975 136 pp 3595 Crain Books. 740 Rush Sueel,.(:mcago. W 60611

An editor of Advertismg Aga. the author covers advertising from what 10
"how ™ Two important sections are advertising and society and the case  «
for advertiging pro and con - “

318 NUCLEAR ENERGY Skepic #14. July/August 1976 64 pp
5200 Skeplic. Department 3015, 812 Presidio Avenue. Santa Barbara,
Cat 93101

14 ' .

-
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The éﬂf:.ntle—Do The Benelits OQutweigh The Risks?  or Should We
JISIQI‘I To The Calics?—gives an kiea of the opposing sides of the 1ssue

319 THE MONEY BALLOON INFLATICN AND HOW TO LWE WITH
IT. Sidney Rutbery 1975. 220 pp $7.95 Simop & Schéster Co.. 630,
* Fifth Avenue. New York. N.Y 10020

e
Presents economic concepls—inflaton, gotd, lorecast, bagk yusf depart-
ments, and Many more ’ -
-, .
320 PRESCRIPTION DRUG INDUSTRY FACTBOOK 76 1976 66 pp '
Free Pharmaceutcal Manufacturers Associalion. 115545t Street. NW .
< Washinglon. O C. 20005 '

Cont‘aun's a wealth of slatstics about all phases of deveIOpa_rig and
markeling prescriphon drugs NP

321 RESIDENTHAL UTILIT‘:’ CONSUMER ACTION GROUP 1975
Pamphiet Free Pubhc Cibzen. Box 19312, Washingion, O C 20036 '

Presenls-an aclion rnell:-od'lo sohang ulibkty problems Asks questions '
which are pertinenl to the issue ol high ulhty rates

~

322 SIXTY SECOND SPOT. THE MAKING OF A TELEVISION COM-
MERCIAL - 1974 16mm film. color. sound, 25 mins $325.00. rental
$30 00 Pyramid Fils, Box 1048, Santa Moreca. Cal, 90406

An imereskng porirayal of how a big budget TV commercial s made.
“ Grades 9-college .
aza _THIS BUSINESS CALLED MEDIA 1976 S-fiimstnps wilh S
cassettes, duphcating master, EMC Corporation. 180 £ast Sixth
Street. St Paul. Minn. 5510, -

Open-ended sludy of T\/ rado. newspapeis. magazines . and lhe
“atverbsing imdusity that Supports them Grades B—a‘ge. :

.

b

324, UNIVERSAL PRODUCT CODE. PRICE REMOVAL AND CON-
, SUMER BEHAVIOR tN SUPERMARKETS _Gllberl D Harrell. Michael D
Hutt. and John Allen. 1976. 139 pp. $6 50 grepaid. Graduale School of
Business Administratgn. Michigan State, University. Dviston of Research,
Berkey Halt. East Lansing. Mich, 48824, ‘ -

3

A consumer pncing and shopping Study dealing with pnce removal
" through UPC, Analyzes shopping behavil in stores with scanners and
wathout prces on products. and stores using ﬂfm prcing
N .
325 YOU AYD RECYCLING 1974. 4 filmsinps wiih 2 cassettes of
* discs, $52 00 SVE-Socety for Visual Educalion 345 Oiversey Parkway,
Chicago, III. 60614

A overview of recyching i presented. definmg i and showing how to
reuse of remodet ems and how 1o fearn from nature recyching hersell,
Lrades 48+ 15

- ]




. Consumer Behavior

Consumer behavior is molded and modified by both
intemal {values, goals, and relationships) and extemal (ad- -
vertising, propaganda, and persuasion) forces. Consumers’ N a
education Helps persons identify and clarify these forces,

+and to include them consciously in the decisionmaking
' process.

1Y
. -

mm. shdes ‘with 2 casseite® and 2 discs. $114.50. The Center for

i Humanibes, Ing., 2 Holland Avenue, White Plains, N:Y. 10603. -
b - L

" Designed 1o haip young people evaluate feekings ol sell-worth. Using art
and literature to develog concepts. this resdurce infroduces values and
goals through a multidisaplinary approach. Grades 10-12,

x \ 4.1 AM | WORTHWHILE? IDENTITY AND SELF IMAGE. 1974, 160 35

e . %2 BUYING-WITH A TWISTED ARM, 1975, 16 mm. film, color, sound,
13 tmyns. $1 75.00 Joumal Films, Inc.. 930 Pitner. Evanston, Ii. 60202. W

Adults role-play three consumer purchasing siuations. emefgency car
repair. funeral. the engagement nng. In each instance the consumer 15
~_Trapped. Grades 7-Ad'un.

43 CAN CONSUMERS FACE THE CHALLENGE OF A CHANGING
WORLD? Spring/Sommer 1977. Forum,. 26 pp. $1.25. J.C. Penney

. Company, Inc., Educational Rétations. 1301 Avenwe of Ihe Americas.'
New Y?.ﬂ(. N.Y: 10019, 5 .

Magazing is a source Of information for educators. Tius 1ssue features a
P panel represdnting various perspactives on constmgr behavior. ,

4.4 GOMMUNJCAT!NG WITH CONSUMERS. THE. INFORMATION
PROCESSING APPROACH. {Contemporary Social

is’ : ” ' -

Issues. Vol.
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21). Michasl L. Ray and Sooﬁ ward. 1976. 142 pp.-$3,95. Sags Books,
Inc.. 10 East 44th Streot. New Yok, N.Y. 10017 .

somplaton of rpsearch papers presenting latest developments in the
informatibn process (defined as a combimation of consumer behavior and
‘communication). Lists many felerences. -

4.5 CONSUMER BEHAVIOR. Fred D. Reynolds apd Wiliam D. Wells.
1977, 432 pp. $12.95. McGraw-Hill Book Co., 1 _Aisnua of the
Americas. New York, N.Y. 10020, i

Presents consumer research and marketing practces
make appropriate decisions. High school and college 1

4.8 CONSUMER BEHAVIOR: CONCEFTUAL FOUNDA&IONS J. K

Kerby. 1975. 839 pp. §13.50. Dun-Donnetiey Publlshlr{g;‘p()ol’p 686 Fifth

Avenue, New York, N.¥. 10019, .{ .

Draws from psychology. sotology. physiology, anniropélogy 1 ang eco-
nomics 1o presem an awareness of how consumers ate being analyzed.
Cofllege text/refarence, . L '

’ e

-\..-1

4.7 THE CONSUMER'S CATAL®G OF ECONOMYE& ECOLOGY.
FAlobert Bendick and Jeanne Bendick. 1974, 160 pp, $7.95, paper $4.95.
McGraw-Hil Book Co.. 1221 Avenue of the Am@ricls, Now York, N.Y.
10020,

Heavily Hustratpd book gving facts and atmudas aboul buymg that wall
influance bfestyle, Grades 9-12. . '

1

48 CONSUMERS IN A CHANGING ECONO-MY‘ Forum Sbrfngfsumma;
1975. 25 pp. $1.25. J.C. Penney, Company, Inc. 1301 Avanua of the
Americas, New York. N.Y. 10019. . ¢

This issue of Forum magazine examines 9qn5um§r behawvior change dus
to one s values and the inllusnce ol present economic coriditions of the

L
i

4.9 DECIDING. 1973. 16mm. film. color. Sound, 14 muns. $195.00. .

Rental. 7 days $39.00. Centron Educﬁbonal Films, 1621 Wesl Ninth
Street. Lawrence, Kangas 66044,

Demcts a shopping excursion by a brother and sisler 10 buy a birthday
aift for their father, cepls are weall illustreled. mciuding goals in
rolakon lo needs and nrung a savings program for future purchases
Grades ¢-7. ¢ T t .

4.10 DECISION MAKING FOR CONSUMERS. AN INTRODUCTION
TO CONSUMER ECC ICS. E. Scot Maynes. 1978, 384 pp $10.95
Macmiltan Pubfishing Co.,|866 Thifd‘Avenye. Naw York, N.Y. 10022,

Emphaililes economics consumer Beasionmaldng from a physiologi-’

cal point of view. Collégs.

-y .

17
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411 THE DISADVANTAGED CONSUMER. Alan R. Andreasen 1975.
aso PP $1495 Free Press, 866 Third Avenue, Now York, NY 10022,

" Comprehensive coflecbon of thoughts on the disadvantaged buyer (not
fural or nonbldck mmonkes). Values. market behawvior, and problems of
* these consurners ate Hiscussed L Y X ’ .
- -y b .
[ 4 .
- 412 THE ELDEALY CONSUMER. Fred E Waddel. ed. 1976 527 pp
- gt 50 Anlloch co]j\ggp 5829 Banneker Road. Columbia, Md. 21044 N

’ Collacuon ol research and pgpers on consumer athtudes. bahavtor, -
© probiems, and needs of older persons .

E
w

» 413 THE END OF AFFLUENCE ‘Paul &rhch ard Anng H Ehriich. N

1975 307 pp $7 95. sold only 10 liranes and schools. Amencan Reprint

Co . Rwercity Press. PO Box 1200. Mattituck. NY 11952 Avaitable n

*_paper. $1.95 Batiantie .‘n.'JOl\s. 201 East 50!!1 Strest, New York. N Y, Lt
10022

Authors believe the Amerncan way of consumpt:ion will change drastically ‘ ) iy

as Ihe, sesult ol a peopie’s movement. They include reasons for scarcity ) o

and Jis refation to the fulure . oot .o, . ’ . LTty

. 414 THE FEMALE CONSDMER Rosemary Scott 1976 363 pp -
- $24 50 Halsted Press. 605 Thwd Avenue. New york. N Y (0016 ’ .

An examinabion of the fernale consumer. based on Bnbsh data and
expenence Explans how adverhSers and marke1rng people serve to
+ reinforce sterdolypes on women .

* 415 FINANCE FACT YEARBOOK 1976, 77 pp. Free. Ngtional Con-
" sumer ananoe Associaton. 1000 1Bih Street. NW.. Washyngton. D C+
20038. .

* A factbook on consumer branaal behavior and the consumer finance I "\t
business. A handy reference of recent econommc statistics . LN

416 FIVE THOUSAND AMERICAN FAMILIES. PATTERNS OF ECO- b
NOMIC PROGRESS. Vol tV. Creg J Duncan and James N. Morgan. .-
1976. 525 pp $12 50, paper $7.50 Iasniute lor Socidl Research.

' Unrvarsity of Michigan. Ann Arbor, Mich 481086. '

From the Panel Shfdy of Income Dynamics. this presentabion covers the
eCoNaMIC causes and elfects of changes wn family composmon Farnaly
6CONOMICS. referande.

417 THE GENERAL MILLS¥WMERICAN FAMILY REPORT 1974-1975 Lo

- 1975. 114 pp . General Mllls Consumer Center. P.O Box 1113, ,
Minneapohis. an 0. e .

Report about Amerca’'s 55 midion tarihes and therr Money. its impact on
therr Iives, values. hopes. and fears at a hime of senous national . |
@CONOMmIC atress, . i

¥ - 3
- 18 ‘
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418 THE INFORMATION SEEKERS. Hans. Thorelr, Heimut. Becker,.

- and Jack Engledow. 1975, 373 pp. $16 50. Ballinger Publlshmgscompany

- 17 Dunster Street, Harvar?Squa:e. Cambn

. Information seokers ara.subsmbens 1o cons
tive presentation of resulls of a suvey of nfo
and West Germany.

ass, 021538

magazines. An informa
tion seekers in the U S

L

Q
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419 THE JOYLESS ECONOMY. AN INOUIRY, INTO HUMAN SATIS-

FACTION AND CONSUMER DISSATISFACTION. Tibor Scnovskyw1976

327 pp 811 95. Oxford Umversily Press, 200 Madison Alenue, New .
t¥prk, NY 10016. . . .

Combines economics and psychology. Theones ‘extended suggest that
readers rothink buying habils afid reassess what they want from an
atfluent sociely ~C . "
- - - . w
4.20 LIFESTYLE 1974. Game. 2 players. ima 2—4 hours; [$8.95. .
Changing Times Educabonal Semoe 1729 H‘,Su'eel. NW mgton.
BC 20006. \ "

Players develop awareness ol how decisions arlect the quality of thesr

Ives. Appropnate 10 imbate discussion about values and hfestyle goals
Grades 9-Adult. . T
421 MQNEY AND'LIEE STYLE 1976, 2 filmstnps, 2 cassettes or ~
discs, 10 linemasters $47.50 Changing Times Educational Service.

1729 H Strest, NW., Washington, D.C. 20008,

Foundation for sound monsy management and selecton of hfestyle
through analysts of resources and clarfication of personal values. Grades
9-12, .

.

4.22 PMONEY MANAGEMENT. CHOICES AND DECISIONS Elsie Fel-
terrhan, 1976. 246 pp, $7.95 Houghton Miftin Co., One Beacon Stréet,
. Boston, Mass, 02107,

Presents the decisionmaking process as a necessiy h malking rational {
consumer choices. Ten badic areas of consumer decisionmaking are

covered in fius parforated paged worklext Grades 9-12, collegeJadult.

423 NOUVEAUMANIA, THE AMERICAN PASSION FOR NO
AND HOW IT LED US ASTRAY. Truman E. Moore, 1975. 171 pp. §7.
Random House, Inc., 201 East &Dih Street, New York, N.Y. 10022. *

Questions the word NEW, and encdurages an exammahqn'ol personal
lues and 1deats in relation to a culture where "new” 15 allimportant.
424 PEOPLE AND SHOPPING. A SOCIAL BACKGROUND, !'\ﬁolly ’
Hamson. 1975, 143 pp. $7.50. Rowman & Luulefigld. Inc. 81 Adarns
‘.Drrva,{l'otowa N.J. 07512 ’ o

An rnstoncal presenteuiun of unportanl forces 3nd nfluences on shopping

{?’19
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in  Author moves qu:ckly\oref 5 centunes Inlereshing
drawings. ’ -

425 PSYGHOLOGY AND CONSUMER AFEAIRS Mitton L Blum 1977
328 pp. $8 95 Harper & Row. 10 East 53rd Sireet. New York. NY 10022

Recogn that lh%conSumer t$ generally d:éadvantaged n the buyer
« seller lransachons * )

v 426 YOU WRAESISTIBLE YOU 1975 16mm him. <olor, sound. 11 o
mins $180 00 Rentat $20 00 Benchmark Fims. Inc.. 145 Scarborough
Road: Bnarchif Manor, NY 10510 )

Marshall Efron hurhowoysfy jons Lhe ncreéasing number of mep waling o

pay high pnces for male cosmetics afid fumishings which prormse Lo s
miake them wresistble to the opposite sex Gradas 7-Adull ~
LY -
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Personal and Family

Fmancnal Management

. Managing financiare urﬁes is bagic to consumers’
education. It requires competerice in recordkeeping. using
banks and bankifig services, using but not abusing credit,
recognizing risk and using-insurance fo the best Fdvantage,
practicing defemed gratification and preparing for emergen-
cies with a savings program, and letting resources “work for’
you” through investments. Good financial management cul-
minates in a findncial plan—a budget—which greatly en-
hances the probability of reaching consumer goals.

+ In addition fo the references and resburces listed here,
all materials listed in the Compmhens;ve Resources seclion .
include money managerhent.

Ll

5.1 BANKING AND BANKING SERVICES. 19‘;5. 2 {imstrips with 2
cassettes. 12 lnomadstors. $47.50, Changing Times Edutational Service,
1729 H'Streat, N W., Washington, 0.C. 20006,

Choosing a bank, the checking account, inlerest on sa'vings aceounts.i
loans and banking services are explored in thes kit Grades 9-12 l'

52 THE BILLION DOLLAR BOOKIES. THE STORY BEMINO THE!

FINE PRINT OF YOUR MUTUAL LIFE INSURANGE POLICY Richard

-Shulman, 1976. 230 pp. $7.95. Harper's Magazine Press, 2 Park Averue,

New York, N.Y. 10016, N
Exposes soms conlroversial points concerning lifé insurance.

6.3 BUDGETING {specl Issue, Everybody's Money)., 1975, 3299 25¢

+  Everybody's Monay, Box 431. Madison, Wis 53701,

Entire issue devoted lo family budgeling. Offers rnoney managemen
information plus resource information.

' 21
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54 BUDGETING YOUR MONEY (Consumer Skils Serigs) 1976, 16mm
film, color, sound, 14 mins. $188.00. Coronet Instriictional Films. 65 E.
South Water Street, Chmgo. n’ 60601 - . ‘

Studems understand pririciples of budgetmg ,wnhout feehng.lhat they are
being Iectufed Grades 7-12. -
w " ][

5.5 THE BUSINESS OF BANKING. 1975. 2 filmnstnps with 1 cdésené or
~ disc. $26.00, Guidance’ Assoaates 757 Third Avanue. New York N.Y.
10017,

Explains why People use banks, how banks eam money, what & involved
in making a loan. Stresses the roles of FOIC and tﬁe Federal Reserve In
the system. Grades 5-8. ~ '
[l ,
' 5.6 CH!LDREN 4 MONEY; A GUIDE- FOR PARENTS. Grace. W
Weinstein. 1975. 214 pp. 3795 Chgnerhwsé Books, Inc., 750" Third
Avenue. New York, N.Y. 10017.~

- i '
Discusses prachcal and psychological arnphcanons of ' mongy management
trom infancy Ihfough adglescence. )

.o
- LN

\ .. .
-5.7 CONSUMER CREDITA' Elsia Fetterman and Ruth Jordan, 1976, 244

* pp $6.60 (schdbl price, $4.95). Teacher's guxde and student workbook
availabie. Charles A. Banneﬂ Co., 809 W- Detweiller Drivd, Peona. L.
31614

Presems a¥% phases of consumer credit relevant lo ‘igh school students
and recent graduates. Grades 10-14. .
"5.5 CONSUMER FINANCE. Edward Burcla 4975 352 pp. $9.50.
* Instrodtdrs manual avaitable. Harcoyrt Braoa ¢h, Inc., 757 Thitd.

- Avenue. New York, N.Y. 10017. - . *

General coverage of financial topm Qrades 9-1umor oouage .

Ll

L]

5.9 GONSUMER FINANCE. Louis DeSalo, 1977. 320 pp. 5995 Jonn
Wilsy & Sons, Inc., 605 Third Avenue. New ?ork N.Y. 10018, .

» For high schoot students. s toxt covers ttwee*oonsumer aeas: momey
management, spanding, p-lanrung Twa appendixes kst State and
Federal consymer offices. a list of publishers and supplier. Grades
~ 9-12. CONSUMER MATHEMATICS WORKBOOK. 1977, $3.95, mte-
gl;alas skills tested in the workbook with op}ectwes of lhe‘te‘xt .-

5.10 THE cowsuuess GUIDE 1‘0 LIFEyNSURANCE. J. Tracy
- Qehbeck. 1975. 176 pp. $1.7S. Eyramw unications, ine.. 919
Third Aventié, New York, N.¥. 10022,

A low key exposé of fife inswance whucg shows how *10 get the mos_!,
from'insurance s b

-
~

511 CONSUMER SKILLS: APPLYING FOR CREDIT, “1976. 1 filmsteip
22" T ) .




e ’ N 4 -
with cassette or disc, apphcation fo:m $26.00. Gurdqwe Assocatgs, 757
Third Avenua. New York, N Y. 10017. .

A young person's first attempt at oblarvng a credil card 15 dramatized
~  Mamn focus 18 exanxnation of the crpdit application lorm Grades 7-12.

5.12 CONSUME_FI SKILLS. BUYING ON THE INSTALLMENT PLAN
1978. 1 filmstrp with cassgtte or disc, samplo contract $26.00 Guidance
Assoaiales, 757 Third Avenue, New York, N.Y. 10017.

. Uses a TV news special forma¥to explan legal temgs and concepts,
po:rns out important aspects of buying on the nstalmenl plan. Grades 7-

.\-',

[

5.13 'DUN &-amnsmesr S GUIDE TO voun INVESTMENTS 1977-
' 1978, 220 ed., 1977. $12.95. paper 57.95. ThomasY Crowell Co., 666
Fifth Averue, New York, N Y. 10019

. A standard, sowrce book oqn!almng 125 charls and tables and" 15 sample
. . portfaios Offers in-depth mvestment information. ¢
. 5.14 AN ECONOMIC PRIMER: $$5 TO DQNUTS, Mukimedia Kit. 1975,

il $150. _Preritica-Hall Medna‘ 150 Whte Plauns Read. Tarrytown. N.Y .
o 10587, ’

With ﬁlrnstnps and games, his kit develops a praclical understana“lng of
the role of money. the lactors that determing, its value for goods and
senices, and equaliunequal monaey concepls. Grades 10-college

515 ECONOMICS, A PERSONAL CONSUMER APPROACH. Michael
, R, Behr and Dgnmis L. Nelson, 1975. 484 pp. $12.95. Reslog.Publtshmg
. b Cormpany. Box 547, Reslon, Va. 22090 v

Text which relales prnciples of econommics o personal finance College
R _ .
516 AN EMPIRICAL ANALYSIS OF RETAIL REVOLVING CREDIT.
. 1975.-E. Ray McAlster. 1975, 1664pp. $1.00. Krannert Graduate School
of tndustrial Admimistration. Purdue Unwersny Wast Lafayeite. ind
47907, I .

o An in-depth credit Study. w;th tegislative history and many charts with '
current information. From4he Credil Research Canter. .

. 517 ENDING INSULT TO INJURY, NO-FAULT INSURANCE FOR
« PRODUCTS AND SERVICES. Jeifrey’ O'Connell 1975 254 pp $795.
University of lifoia Press, Urbana. Il 61601,

Advocales exlension of nmlault principle* to all kinds of accidents. -
including medical malpractce and injupdi®by cansumer products -

518 EVEFIYWOMANS GUIDE TO FINANCML INDEPENDE'NCE
Mavis Arlhur Groza. 1978, 134 pp. $3 95. Les Femmes. Millbrae, Cal.
94060

- _ © 23
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An exhaustive referenca 1o laws ancl ‘progran}s affecting the monelary .
covicerns of women. " Q Ty

5.9 F.LLP. (Famiy Ule Income Patterns), 1975.\43&":3. 45,00, Nasco, -,
Fort Atignson, Wisk 53539, ~ o ’

Socioacongmic gimufation for 30 students. Covers. problems of” family
- buggeting. investment. credit, and m};rest " tefms of changmg family g
goals. - ]

520 A GUIDE TQ BANKING SERVICES Consumer Reports. 1975. 28 .
pp. $1.23. Hepant and Book Depanment. Consumers Union of the U, S.
lnc Orangeburg, N.Y. 10962. . ™,

Book covers eckmg accounts, e:a\nngs accounts, shoppng fof"credsll.
ang “shaking up” banks. Thus 1S a revised version of aricles appearing In
Consumnér Reports during early 1975,

521 A GUIDE TO LIFE INSURANCE FOR WOMEN bNLY 1976 1t
pp. Free. American Councal of Ulelinsurance, 277 Park Avenue New
York. N.Y. 10017,

A ‘new of why women should have i
¥

5.22 ‘GUDE TO PERSONAL FINANCE. A LIFETIME PROGRAM_OF
MONEY MANAGEMENT. 2d od. Richard J." Sullman, 1975, 493 PP,

INSUrance.

$12.95. Pymtice-Hal, Inc , Englewood Clifts, N.J. 07832. - .
M'::::l‘oach is presented with many exdmples o ||luslrate s s

significant points. Coﬂege laxt or raference. > k

523 INVESTORS INFORMATION KIT. 1975, gaoo New York Stock
Exchange. Depariment No, 1E, 11 Wail StregtaNew York. B4/, 10005

Contains five hooklets which_cover the language of ifivesting, tha Big
! Board, understanding convertible secunbies. understanding finance state-
ments, and bonds and pceferred stocks, -~

524 VS INYOUR INTEREST. THE CONSUMER GL;?DE TO SA\IINGS
ACCOUNTS. J. B. Moore! 1976. 94 pp. $4.00. San Franmco ‘Cohsumer 3
Actior, 26 7th Street. San Francisco, Cal, 94103, # . e

Presents exdence that “all finasicial institutions at@ about. the same” 15

not a lrue statemant. Builds a strong case for a truth-n-saving law: :
525 JK. LASSER'S MANAGING. YOUR FAMILY FINANCES. Lasser <
insfitute. 1976, 367 pp. $12.50. Simon & Schuster Co, 1 West 39th
Street, New York, N. Y. 10018, ". 4

Repontedly meels lhe.nee‘ of everyons mgardless of age. Emphasizés
the importance of developing a financial program 1n todagrs wcertan

economic cimale. .
24" _ ' o
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. Holiywood, Cal. 80028.

. *, L]

5, 26 MANAGEMENT OF THE MODERN HQME.. 2d ed, Irene Oppen-
"neim. 1976 332 pp. $40.95. Macmillan Publishing Co., 868 Thlrd Avenue,
Ngw Yok, N.Y. 10022. 5, |

Th:s tevised edition reflects rocent atttude changes in the
-l'ﬁelcl. 1.e., ndividuals as management units. Grade-college

5.27 THE MEAMING OF MONEY. 1976. Mulﬁmed«a Kit. 4 fiimstnps, 4
¢assettes or discs, 5 duphcanng masters, resource manual. C-885.00, D-
. 879 QS Newsweek, adison Aveous, New York. NLY. 10022,
‘szrs the subject of mongy—understanding it, sarming . speﬁdmg i,
and making it work. Kit includes "How To Manage Your Money manual,
65 pp. Grades 7-12.

528 MONEY DYNAMEES..HOW TO BUILD FINANCIAL INDEPEND-

ENCE Venita Yan Caspel 1975, 354 pp. $9.95. paper $7.50. Reston
Publishing Co.. P O. Box 547, Reston, Va. 22090

A guide to investments. Many ciaarls.\graphs. and tables \ncluded .
£29 MONEY FOR SALE. 1974. 16mm fim, cokr. sound. 14 mins

" $205 00. rental $20.00 AMS Instructional Media Services. Inc PO Box
1010. Hollywood, Cal. 00028

A cartoon approach fo analyzing truth-itvl

ting, finance charges, and

text. Twenly-nine readings and 19 case
high stheol, coflege. *

5.31 MONEY TREE. 1971. 16mm fitmy colol, sound. 20 mins. $
fontal $20.00. AIMS Instructional Media, Se + Inc.. P.O. Box

N

A very dramatic. emolional film depiching the-disintegrabion of a mamag
Jbecause of nabikity to establish a workable finaricial marragement system,
Pepular introduction to consumers’ pducation. establishing the need, for

dulis.

R

/high schbol students and youngd adults. High school, coflegs, young
a

o

. .y . .

532 MUSINGS ON MONEY. HOW TOQ
SENSE. ERot Janoway, 1976. 118 pp. $6.
Third Avenue, New York, N.Y. 10047,

.Bnaf.‘wlﬂy commantary on afl phases of menay indluding grving It away,

AKE DOLLARS OUT OF
95. Dyid McKay. Co., 750

3.33 PAYING YOUR WAY. 1975. Game. 4-8 players, time 40-80 mins,
. '. . 25
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" $15.95 McGraw-Hul Book Co., 1221 Avenue of the Amencas. New York.
NY. 10020

_Aboa me in which players learn to rnanage money well enough 10°
h an entre apanmnl debt free, within thew mcdfne Grades 9-12
» o
5§34 PERSONAL FINANCE Chades L. Barngrover and Timothy E.
,  Johnson, 1975. 715 pp. $15.95 Gnd Pubfishers. 4666 Indianola Avenue..
Columbus. Ohio 43214 .

This text emphasizes investments. and includes owning a small biSiness
plus the ysual personal linance subjects Many stahstics and charls
y College - .

- . . .

-

535 -PERSONAL FINANCE 4th ed Harold A, wolf 1975 672 pp .
$t¢ 95 Allyn & Bacon, Inc . 470 Atlantic Avenue. Boston. Mass 02210 . '

Focuses on budgetng. :ﬁsuranoe and aPnuiles, (nvestments, and 1axes

536 PERSONAL FINANCE AND CONSUMER ECONOMICS R Robert
Rosenberg and R V Naples 1976 199 pp $395 McGraw-Hit Book
.Co.. 1221 Avenue of the Amencas. New York, N Y 10020,

s fopics wverad nclude budgeung, buying. saving. msunng, mvest-
J0g. e tix, and Socal Secunty. Inguded are 494 sotved problems
on hase 10pics. May be considered & consumer math warkbook |

537 PERSONAL FINANCE CONSUMING, SAVING AND INVESTING,  ®
W L Dommes. Athur A Smith. and James R. Young 1974 582 pp.
$14.50 Lab manudl avadable. $3 95. Charles E. Mernli Publistung Co
130 Alum Creek Brive. Columbus. Ohio 43216 .

Relates personal finance topics 10 business Mmanagement and &coNomMICs.
Contains matenal 6 working women, job disciminatiba, and 1he woman s
movemen. Collage Lt

538 PERSONAL FINANCE PRINCIPLES AND CASE PROBLEMS
' 5th ed. Jerome B Cohon 1975, 921 pp S14.50 Richard D. lwin, Inc..
1818 Ridge Road. Homewood. . 60430

information on personal finance intiuding INCOME, taxes, Insurance, home
buying. revrement. invesiment information 15 one-thid of the text. College.

539 PERSONAL EINANC LANNING HOW TO PLAN YOUR
FINANCIAL FREEDOM. G victo Hallmar\and Jerry S Rosenbloom,
1975, 397 pp. $995. McGraw- Book 'Co . 1221 Avenue of the
Amaricas, New York, N.Y.

Intended for both lay people and pralassmnals Explores opportunines ¢,
avaidable lo meet families’ financial objectives .

*

540 PERSONAL INVESTING. Wilbur ‘W Widicus and Thomas €.

e
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Stitzel. %76, Rev. od. 524 pp. $13.50. Instructor's manual available |
Richard D. Iwjn. In¢., 1818 Fidge Road, Homewood aemao

A'thorough coverage of the subject, College. .

b

/
5.41 PERSONAL MONEY MANAGEMENT. A CONSUMER GUIDE. .

Gale €. Hurey. 1976. 474 pp. S1295 Prenlnce Hall, Jnc.. Englewood |, )
Chtis, N.J. 07832, - .

Covors thiee areas daly fmanaal planrung. wnsurance, and investment
College. . -

L]

o
542 SAVING AND INVESTING (Consumer Sifls Senes). 1976 16mm
film, color. sound. 34 mins. $210.00. Coronet Instruchonal FllmS. 65 E
South Water Streel. Chmgo 01, 60601. -
. Four case studies of ymmg people who choosé vanous types of banis or
mves:ments 10 meel personal financidl needs. Grades 7-12. B

543 SHARE THE RISK. THE [NSURANCE GAJE 1972 Game. 8 or

_more players, yime 3-5 hours 38.95 Changing Twnes Educebonal

Servico, 1729 H Streol NW , Washington. D.C. 20008,
Parsapants decide how to protect thew lamskies from feopardy th times of

financsal perlr Each plays the role of family head. Geades T-Adult,

544 A SHOPPERS GUIDE TO INDIVIDUAL RETIREMENT |AC-
COUNTS. Joe A. Mintz. 1976. 20 pp. $1.00. Consumer News. Inc., 513
National Press Building, Washington, D.C. 20045,

Pamphlsl attempts to help people select e valuable IRA plan and evond
pitlaks. .

545 SLICING YOUR MONEY PIE. 30 pp. $5.95. Rucker Enterprises.
P.0Box 19107, Greensboro, N.C. 2741b.

Presents personal and family money management g0 that the Students

. 1dentify financial needs prcr 1o developing a3 money philosophy. Comes

with a T-year supply ol expensy control sheets. Grades 9-12.

. ‘ - -
5.46 STRATEGY FOR PERSONAL FINANCE. Larry. FI,- teng end -
Thomas H Gillespie. 1977. 740 pp. $13.50. Instructor's manual. overhaad
transparencies, and study gude are available. McGraw-Hill Book Co.. *
1221 Avenue of the Amernicas. New York. N.Y. 10020,

Provides a problem-sohing approach to relabng consumer goods and
‘sarvices to lotal financial planning. Grades 11-colege.

5.47 WHAT EVERYONE SHOULD KNOW ABOUT CREDIT BEFORE
BUYING ‘OR BORROWING ABAIN. yra U. Cobliegh and sditors of U.S.
News & World Report Books. $1975. 255 pp. $6.95, Sunon & Schuster. 1
West 38th Street, New-York. N.Y.. 10018,

An in-depth 100K inte our credit syslem, from how end where to get aloan
to &l about credit rating companies.

27




% Desirable buyLng behavuor encom

Improvmg Buymg.
AU Behawor.
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es t;orﬁpegent
consumer decisiontiaking foliowed by the«ptocess of com--

parison shopping, This behavior patterfi is appropriate: for: .

buymg both godds and services, ahd i develop/ment
depends on the consumer’s knowiedge of marketplace
‘alternatives, ‘including produgt mformaﬁeg of al*kinds and
‘fram a variety. of sources, In
hete, Consumer Reporty Magazine” énd Corts
“search Magazine (listed ip the ~"Pem‘ocs'.rr:gls section) arid
‘Consumers Index (fisted m"B!bﬁograpmes secilon) pfbvide
a“wealth, of buytng mi;ormahon Many. consume[\ “buying
guides are, availdple in lowcost” paperback, editions. ‘Re:
sourcks fistéd in cémprehenswe Résources alsp providé’
bumngﬁ:fom@no? in- greatwanuty e

. = .

e i ae A asl"gsn sHopPES. i B, EBuisdont ands Mary Ellen Burns.

7754500 130 35mm sides] set of record“shests, Shoppers’ Cent *
) Saver sapple bulletin "Be A Betier, Shopper.” amsnsuoppsa Box

194, Departmam LB-1-01 khaca, NY. 14850 -

" Revision of an amepted program on lmprQVIng skills and bphawor in
the supermbrket. Also avalable mlhoui slidés, $6.00. 'F .

62 BETTER TIMES. J, C. Suares, 1975. 319 pp. $4.95. Doubloday and
Co.. 501 Franklin Avenue, Garden City, N.Y. 11531

! Helplyl and hummoos guide inciuding lhousands of tps on food. .dathas
-§ *onorgy. health. andrﬁueh more.

! r
we

8.3 BWEHS HANDBOOK A GUIDE TO DEFENSIVE SHORPING,

¢ ‘:
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: ' Raymond L Chambers, 1976. 124 pp. 57.95, paper $2.45. Prentice-Hall.,
*Inc.. Englewood Ciffs, N.J. 07632. .o

Offers buying information. where to géthslp. and a bibliography. Informa-
ton 15 presented m a siraightforward, ‘clear and usefuf manner 10 the
form of basic rules. Grades S-Adut  © | .
64 BUYING YOUR HOUSE. A COMPLETE GUIDE TO INSPECTION
AND EVALUATION Joseph C. Dawis and Claxton Walker. 1975 252 pp

¢ $895 Emerson BOOks.‘hC.. Reynolds Lane, Buchanan, N.Y 10511. .

Helpfuf" uidelines, dlear iluslrations, and n-depth home informalion e
mcluding méintenance. energy saving, home insurance, plus a 25-page

, Glossary. . ‘ :
65 CONGERNING "YOUNG CONSUMERS 1975. & fimslips wath

“ . cassettes ordiscs S120.00. Macrillan Library Services, 866 Third

» ' A 0, New York, N.Y 10022

Sl it the communly to leam about buling skills, advertsing,
budgeting. selfing prices. and congumer nghls Grades 4-§. . .

’ 6.6 THE GONDOMINIUM BOOK. A GUIDE TO GETTING THE MOST
- . . FOR YOUR MONEY (ee Butcher. 1975 143 pp. 5495 Dow Jones
Books, PQJBox 300. Princaton, N J. 08540, . .

Well-iiustrated book concemed wilh many facels of condo"lr;u\s
Mcluding developing, financing, and.operaling.

-

.67 THE CONSUMER GAME. 1973. 16mm Bilm, color, sound, 20 mins.
A . $280.00. rental $20.00. Pyramid Films, Box 1048, Santa Monrca, Cal.
90406 LY o

Reviews psychological and motivabonal techmques used lo sell products.
Explams concepts of companson shopping, umit pneing. conveniance -
packaging. financing. guarantees, and [abets. Gradas 7-Adult. .

*68 CONSUMER GUIDE. COMPLETE GUIDE TO USED CARS. Cone ) s
gazine Editonal Staff, eds. 1975, $1.95. New Amencan .
1301 Avenue of the Arnencas New York, N.Y. 10019

is a sample of the 17 consumer Guides published by Congumer
Guqe Magazing Individual guides for cars. spofis equipment, vacalions,
food, appiances. etc, Each guide produced in same formal. ¢
’ . [ i
- * 69 CONSUMER MATH. A GUIDE TO STRETCHING YOUR OOLLAR
(Sell Teachung Guides Senes) Flora M. Locke. 1975, 328 pp. $4.95.
. John Wiley & Sons. Inc.. 605 Third Avenue, New York, N.Y. 10016,

Ties together helpful consumer information 0p @ variely of topics and
*  appropriale math computations. For seff-study or classroom use Grades -
S-Adutt. .
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6.10 CONSUMER SCIENCE. TEXT AND LABORATORY MANUAL.
Staphen W Kowalske 1975 233 pp (pius 23 data sheets) $895.
Kendall Hunt Publishing Cor, 2460 Kerper Boulevard, Dubuque. lowa
52001.

Applcabon of scientdic method to consumer awareness and decisionmak-
ing 15 shown with a wide vanaty of producls A background in science of
math 18 not a pferequasite Grades 9- college

¥
611 THE CONSUMERS UNION GUIDE TO BUYING FOR BABIES
Consumes Reports Editors 1975 220 pp §200 Consumers Urson of
the US . Inc . Orangeburg. N Y 10962

Helps consumers make sound buying udgments about many baby

prodiscts, thus avording costly saleigmmucks

612 FOOD CO-OPS FOR SMALL GROUPS HOW TO BUY BETTER

FOOD FOR LESS Tony velleta 1975 173 pp $2 95. Workman Publish-
ng Co , 231 Eas' 51st Streel, New York. NY 10022

Grves, mtorrnauon about how ™ start a food ¢o-op. advamages and
disadvantages .

* "

613 . FOR OLOER PEOPLE EATING RIGHT FOR LESS Ediors of
Consumer Reports 1976 75 pp $2.00. Educational Services Dwision.
Consumérs Limion of the U S, Inc. Mount Vermon. N Y 10350

Helps older consumers shofigwisely for putitious food and a well-
batanced det at relatvely low cost Has mMatenal appropnate for any age
hY .

614 A GUJPE TO INDEPENDENT LIVING Barbara Witand. ed. 1975
215 pp, $3.85 Buttenck Publishing Co. 161 Sixth Avenue. New York.
HY 10013.

Besigned for gingle people and young mermeds, covers consumer fights
egencies, naintion, meal planning. finances. lessure, and heaith care
Grades 11-Aduit .

6 15 HOUSEHUNT 1974 Game. 10-32 players. ime 2-4 hours $895
Changing Times Educationat Sernce, 1729 H Street. N W ‘Washmgton
b C 20006

Piayers assume roles of lypical hodsshunters controntediwith vanQus
types of housing and must deat with all faclors constdered in selectng a
home Grades 7-Adult '

616 BUY A usSEp CAR Consumers Umon 1976. Rev ed
28 pp Book Depanment. Consumers Umon of the US, Inc.
Orangeburgrh}Y 10362,

A handy guide. well orgamzed and usirated

617 ITS NEW IY'S NEAT ITS OBSOLETE 1975 16mm film.
30 )




S ., . -
color, sound, 14%2 nuns. $210.00, rental $18.00. BFA Educational;Medta.
2211 Michigan Avenus, Santa Monica, Cal. 80404,

“Honest™ Lows 13 2 fun, llashy used car dealer who talks straight about
avoucing the pitfalls of impuise buying, which inciude concepts of lashion.
gimmickry. obsolescance; and va.\ua for one’s doflar. Grades 6-Adult.

8.18 HOW TO BUY A USED CAR WITHOUT GE'I'I'ING GYPPED.
Peter Mann. 1975. 197 pp. $1.50. Bames & Nobles. inc.. Dwision of
Harper & Row Publishing Co., Scranton, Pa. 18500,

. Telis ¥ about used cars. including how to read the “blue book and the
' psychology of people who sell and buy used cars, -

6.19 HOW TO COPE WITH THE HIGH COST OF LIVING. Sidney
Margofius and Conrad Brown. 1976, 256 pp. $9.95. Marieting Senvices.
- Meredith Corp.. 1716 Locust Street, Des Mothes. lowa 50336.

A prattical guide for Jearning to fivh with mitanon. yel mantain 2 desired *
standard of fving, A "how 1o book. )
6.20 HOW TO SAVE MONEY ON CAR REPAIRS. Shel Hochman.

1976. 158 pp. $5.95 Dodd. Mead & Co..,79 Madison Avenue. New York. ¢
N.¥: 10016, :

A heipful guide on how 10 .keep a car in good ﬂ;nning condition,
Emgpl 25 that there are savings On car_fepairs when !he car s Keptn
good bon.

621 MORBILE HOMES. Conler for Aulo Safety. 1978 220 pp. 510.85,
- Grossman Publishers, 625 Madison Avenuse. New Yok, N.Y. 10022,

The Center was established by a grant from Consumers Union. This
book lells how the ndustry works and exposes abuded ! raises senous
quastions abodt the safety and cost of mobile homies?

)

- 622 THE NEW ERA CAR BOOK AND AUTO SUHVL\!AL GUIDE. Bob
Fendall. 1976. 202 pp. $9.95, paper $5.95 Holt, Rinahart & winston.
Madison Avenue. New York, N.Y. 10017,

- An easy to read informative book on ali facets of buying and O\an acar.

. ’ . *
623 THE NEW HANDBOOK OF PRESCRIPTION DAUGS. Richard
. Burack, MO with Fred J. Fox.* MD. 1975, Rev. od. 440 pp. $1.85.
P Ballantine Books, 201 East 50th Street, New York, N.Y. 10022,

A vatyable reference Grves informabion about geneng and brand name
“ presgriplion drsgs. with a guide 10 prices and sources. -
[] N ‘ ‘ v .
A.24 SECOND HAND IS BETTER. Douglas Matthews and Suzanne
Wymalenberg. 1975. 245 pp. $92.95, paper $4.50. Arbor House Publishing

*

.. Co. 841 Lexinglon Ave, New York. N.Y. 10022, X
» ¢ ‘r : « 31
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First 73 pages descnbe vanous types of markels {garage salas. yeliow. .
‘pages, olc), then goes specfically mto items from autos to 2ithers. lgllng
what {0 look for, beware ol.and Stores in which to buy o .

. 6.25 THE SIX BILLYON $$S SELE. 1976 16mm film, color, sound. 16 >
muns. $220 00, rental, three day, 32500 Consumer Reports Films, 256
Washunglon Streat, Mount Yernon, N Y. 10550

Explores basic leoh;uques used by TV and manufacturers 10 persuade
consumers (o0 buy Young people express leelings about commercials
- *  and loys Giades 2-9 ,

626 THE SUPERMARKET HANDSBOOK Mkl Goldbeck and David
. Goldbeck 1976 460 pp $195 New Amencan t.nbtar) 1301 Avenue of
the Amencas, New York, NY 10019

Revised and expanded, a complete course in the fine art of Jabel *
reading, knowing additves. and Jeaming the quality of foods by brand
name includes recipes.
6.27 SUPERMARKET 1975 Game $5200 Games Central. 55
Wheelar Street Cambndge. Mas§ 02138 X
Simulates the expenence of shopping by playing roles of shoppers. stock
persons, check out persom, and manager A class can acqure and
prachce math skills and economic concepts Grades k-3
. #
. b
- . . ‘
" . , “ .
ah - - "‘_ ’ '- M
* .t '!
] »
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e 7. . Humah Services

The broad area of human 3eryices is. emerging as a
" dominant aspect of consumers’ education. The field, like
J other areas of consumersiyeducation, is-not yet well defined,
however, the literature sughests the primary emphasis.is on
héalth services and health care. Also included here are °
references amd resources on consumer and individual law, ,
social services, community resources, food -stamps, the '
consumer of education, Social Security, and unemployment -
insurance. Tiles listed in the Gomprehens;ve Resources
* . contain more information on human services. ‘ -

7.1 AMERICAN MEDICAL AVARICE. Ruth M. Hamer. 1.975 333 pp-
Abelard-Schuman, §56 Fifth Avenue. Naw York, N.Y. 10019, Out of pnm
. qua'iabla at most libraries, - . e
R "« 7 A comprehensive axposs of the excessive profits reaped by the medical
. - profession in all aspeets of heaith care and dn?s . -

. .. Canfield Prags® {Dmsmn of Harmper & Flowk 850 Montgomery Street, S
. Franeisoo Cal 94133, -

, ' For the reader interested in the ﬁﬁman services, this book offers an
. overview of the fiekd with suggesuons on how to beccphe more involved. A

73 BuYING HEALTH CAFIE 1975, 2 filmstrips mlh} cassetted or 2

72 AN APPHOACH TO HI.IMAN SEFIV!GES Ruth Boyer. 1975, $39jﬁI

&)

. . il 4
- -L i

! . dist® 10 linomasters, $47.50, Changing Times Educatlon‘al Sevic 4_
e e ﬁ?ﬁﬂsww«ﬂvga—wmwmbp 20006, . :
. " Overview,on holv fo shop. wisely for heanr,‘producw and services, Topics’ ]
explored arp Belection of doctdrs, chQosing a hospltal, generic vs. ~,
L i . \ .
I & . -t . . o } L m' . ] .

-
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prescnpuon drugs cost of heaith care, and warnmgs on gyps and fravds.

. Grades 9-12. A

74 CONSUMBR HEALTH Marold 4 Comaccha 1976 325 pp 58 50.
CVv M . 11830 Westhne Indusinal Dnve, St. Lows, Mo, 63141

Examnes econoimi¢ aspects of healih care 16 help £onsumers make
inteligent decisions about health products and services

75 CONSUMER HEALTH EDUCATION A DIRECTORY 1975 45 pp
Freg Nauonal Center for Health Services Research, 5800 Fishers Lane,
fom 15-87 Rockwilte, Md 20852 -

Forty-mne nonprofit orgamizahions 1o “ad consumers are Ilsled with
ilormanon o services rendered.
. J

- 78 CONSUMEFI LAW: TEXT, CASES AND MATERIALS Witham G

Haemmel, Barbara ¢ George. and James J Bhsg 1975. 326 pp $7.95
West Pubhishmg Co , 50 Keiloag Street, $t. Paul, Minn 551ligme.

Degigned 1o help consumers who have hitle knowledge of consumer law
Ditferenbates between areas where seff-help rather than lawyer help 15
appropriate ’

- b ]

77 CONSUMER SKILLS. SHOPPING FOR HEALTH CARE 1976 2
fimstnps wilh 2 cassettes or 2 discs $4B 50 Guidance Assotales, 757
Third Avenue, New York, N.Y. 10017

Provides basit’ nlormation aboulshealth care serwices and inlroduces -
gindeknes for choosing physiians and hosprtals. insurance and med:-

cnes, and needed services and information. Emphasis 15 on the indivig-

udl's personat values and budgels Grades 7-12. .
78 CONSUMERS AND SOCIAL SERVICES. Robert Periman. 1975
138 pp. $11 00. paper §6 50. John Wiley & Sons. inc. 605 Third
Avenlo, New York, N.Y. 10016

Study ol socal welfase tnshitutions and therr consumers The sample
sludied was 4000 chents and ther expenences -wih a neighborhood
, social service center, . ' (

79 COORDINATING HUMAN SERVICES, NEW STRATEGIES FOR
BUILDING SERVICE DELIVERY SYSTEMS Michael Aken, et al 1975
206 pp $1095 Jossey-Bass Inc.. 615 Momgomery Siroel. San Fran-
cisca, Cal, 94111 - p {

Explores present hutnan senices delivery systems such as muliservice
centers, and discusses improvements which should be made to better
. owrdmale efforts n bulldmg |mprovad delwery syslems

-

= b

710 A DAY IN THE LIFE OF HARVEY MAC NEILL. 197 hlm,
color. sound. 8 mins $135.00. rentd] $15.00. Film Far Com lions,
10900 Ventura Boulevasd, Swdio City. Cal $1604
34 - . : >
A ')
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Harvey 1s a teenager whose father 15 Unemployed, yet the family
continues to Ive an abundant Ife. because they seek olt and use
community Tesourges. llustrates ways that values, goals, and Hestyles
relate to the useof resourcas, Grades 7-Adult.

1

7.11 THE FOOD STAMP PR_OGRAM AND YOU. 1975. 61 35mm
shdes, $18.50. or filmstnp version, $10.50, wmith cassette Photo Lab. Inc.,
3825 Geargia Avenue. N.W.. Wasmnglon D.C. 20011, '

The U.S. Dept of Agncuhure explains how the food stamp program
operates and who is eligible to take part in it. Grades Z-Adult

.12 GUIDE TO CONSUMER SERVICES. Eddors of Consumer Reports.

* 1977. 372 pp. $350 Gons.mefs Un:onofthe us, ing, Orangeburg.

MN.Y. 10962 *
A ebmpllauon of arbictes fram Consumer Reports. revised and updated,

4 on buying selected financial and professional sertes Credit. taxes.

stockbrokers. house-relalad services. do¢lors, health maintenance orga-
nizations. car mechaiics, and summer camps are sgme of the topcs
covered.

7.13 HANDBOOK OF EVERYDAY LAW. 3d ed. Mamn'J Ross 1975,
41 pp. $1.95. Harper & Row In paperback by Fawcel Pubhcaluons PO
Box 1014. Greenwch. Conn 06830,

Practcat gudance on aspects of the law that touch daily [fe—consumer
products. con protection, taxes. women's rights. contracls. wills.
real estate. Social rity. MedicareMedicaid. lrusts. etc.

714 HOW THE HEALTH ARE YOU? IS THE CUSTOMER ALWAYS
RIGHT? 1974 80 35mm sides with & caspetie. $92 00, Harper & Row
Audiovisuals, 2350 Vitgeua Avenue. Hagerstowi. Msﬂ 21740.

Relates advertising to health msues. Quackery, understanding consumer
heha\m:nr and heaklh care ‘are covered. Grades 8-Adult. o

7.15 HOWTOBE YOLfFI OWN DOCTOR-(SOMET!MES] K42 Sehnert.

M.D.. with HowardtErsenberg. 1975. 353 pp. $9.95. Grossan andDunIap

ine. 51 Madison Avenue, -Now York, N.Y. 10010. .

Tells how to become% actvaled pahent —one who lakas meclrcal
readings and symptoms to a medical doctor for advice rather than
ignonng symploms of runnifg to the doctor's office immediately! In a
sonse, a selhelp medical gusde.

716 LAW FOR YOU. Foster Furcolo 1975 192 pp $3.50. Acropdlis

" Books. Lid.. 2400 17th Street. NW.. Washington. D.C 2
An gverview of everyday law.and lhe udicial system outhning the legdl )

sleps which can usually be takan with sulficient informatron. before
hinng a lawyer.

- Fl
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7.17 THE OP‘I’ION MNDB'OOK Ma:\y Carlson' and: Ship Beret. eds.
1976 Three booklets. $6.95 fof S8t Natonal Student Educational Fund.
2000 “P" Street. NW.. Washmgton 0.C. 20086, - .

‘.. One bookiet discusses what mtormatnon Is needed by the studenl
consumer, another gives mformation of educatiomal costs and financial
ad. and the third’ counsels 10 nmprove stuydent demsionmaking Ofher

.. materials on the topic af avglabie from the pubhsher A

o ]

7.18 PROGNOSIS NEGATIVE CHISIS IN THE HEALTH CARE SYS-
TEM Dawid Notelchuch, ed 1976 506 pp, $2.93 Vintage Books. .
Random House. 201 East 50ih Streal. New York. N Y. 10022,

A collechon of wnungs edited by personnel of the Health Policy Adwigory
Center Covers hgalth care nsttulions, health msurancgathe healh work
force. government intervention. Medicare and Medcad.
nance Organzabons, and natlor,aal heattis msurancex ¥ .

-

'

719 PHOMOTING CONSU‘AEF!}HOTECTION FOR STUDE S. ﬁoan
S." Stark. ext. Spong 1976 issue of NEW DIRECTIONS FO H!E‘:HEFI
EDUCATION. 105 pp. 55 Jossey-Basg, inc. 615 Montgome Streei

ne

San Franasco, Cal. 94111, e, .
« ' Rrscussion of the emerging cdnsumég‘niovemem in educats ri}bleri'us
and sclubons Pohicy onenled with efiphdsis on mq,mubahﬁ higher:

educauon

] ¥ * i
» EH :"' " }?J‘

TIONAL POLICY Ame R, Smer, &3 1676, 264 o mz.gs
Systerns Corporation, Gennamm Md. 2 767 .

Presentation of .the role of consumers’ eduda:lon to dme and nahonal
pohcy toward all aspeds of hearm sémce ) .

.t .
721 SELF CARE. LAY INITIA‘!’WE‘SW HE&LTH; I.oweli Leven Adfred
JKatz, and Enck Holst. 1976 134 pp’ “$8.95, ﬁerback $3.95 Pfodlsl
" Publishing Company (Dwision of Nele: W Academ:c Euu:shers}
158 Fifth Avenue. New York, N.Y; 100107, N

- -‘\ by # . &
A comprehanswe selt:help medical guide ’wh?c.lygwesaadwce.and infor-
- mation abowt sell-diagnosts and what o ok 1dr.before calimg the dogior
or $eeking medical help Suggesis a vanely ot aations lhe‘piluém can
safely take on his oher own % ot _
: -a e . .

722 THE SERVICE somaw AND THE QQSSUMEH vANGUAHD
Alan Gartner and Frank Riessiman. 1974, zsipp-sesa H_}pef & Row.

-— - 10 East 53rd Streel, New York, N ¥..10022 «{ s
. Descnbes the prasant and coming Ahencan wqety—called the service
M sociely—and tha role of consdmers in that socety Projects the nolion of
consumer as producer.n human sérvices, .
. ‘ A . c‘q *
. 36 . s . .-
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7.23 SO.CIAL SEGURITY, 1IN ACTION. Adnan A Paradis and Robart’
Wood. 1975.” $5.79. Julian Messaer and Co 830 Fifth Avenue. Naw
. York. N.Y. 10020.

Comprehensive coverage of the systau%ﬁc:m ds inception 1o projectng its
futtire. General oOf student raferenoe appropnate for grades 7 through
adult.

7.24 SOCIAL URITY: THE FRAUD IN YOUR FUTLIRE. Warren
Shore. 1975. $7.9%0Macmillan Publishing Co.. 866 Third Avenue. New
York, N,Y. 10022. .

An explanaton of thq Social Secunly SySlem with emphasis on ils
negalive aspects. Suggests that clizens are gelng “npped off” by a
system over ¥hich they have ktte of no oontrol. .

* )

™ 7.25 TAKE CARE OF YOUFISELF.'Oona'ld M. \fickary. M.0.. and
James F. Fnas. MO. 1976. 269 ppy $5.95. Addison-Wesley Pubiishing
Co., Reading. Mass. 01867.

As the title suggesis, offerg ways and Syggestions lor Sell-ciagnos:s and
treatrent where practicalidso suggests imds for sel-help and wher'
" professonal help should be sought.

7.26 TOWARO A FEDERAL STRATEGY FOR PROTECTION OF THE
- CONSUMER OF EQUCATION. 1975. 70 pp. Free. Federal Interagency
Commitied on Educaton, Office of the AssMant Secretary for Educabon.
*US. Department of Health.  Education. and Woelfara, Washington, D.C
20201,

Roview of problems facing the student consurfler 1 all areas of postses:
ondary education Contains recommendauons kr achon $12ps to be
laken by the Federal Government. Inciudes a model education complainl
guide and histing of agencies working on educational complaints,

’ v \./""w —- .
727 YOU ARE NOT ALONME. Clara Claiborng Park wilh Leon N.
Shapiro, M.D. 1976. 510 pp. $5.50 plus 50¢ postage Consumears Umon,
Orangeburg. N.Y. 10962, .

A comprehensive guide for people who want rehable tmlormaton about
emotional, problems. mental ness, and how 1o gel professional care. A
significant chapter lor consumers of mental healih serices deaks wath
costs, lipancing and insurance aspects of such services,

- -

728 YOURLEGAL GUIOE TO UNEMPLOYMENT INSURANCE. Paler
Jan Honigsberg. 1976. 125 pp. $3.35. Golden Rain Press. R.O. Box
2087. Barkaley. Cal. 94702, .

Oftors readers an understanding of the unemploymant laws 1n all 50
Stafes. *

ks
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Consumer Protection - -
L} hd .

Constimer protection, like consumers’ education? has
become a very complex concept with jess than universal
agreement conceming what it includes. Materials chosen for
irclusion here address product safety, health hazards,
pollution, fraud, {egal rights and redress, consumer law, and
the consumer's role in protection. Additional resources .
appropiate for this topic include those fisted under Compre-
hensive Resources and Periodicals. More specific informa-

tion relative to consumer law and rnelhods of redress can
be obtained froem most municipal govemment agencies.

8.1 THE AMERICAN CONSUMER. 1978, Multmedia Kit snciudes film-
strips, readers, spirit masters, mempnmts. $133.50. Encyciopedia Bntan-

ica Educational Corpbration. 180 E. Post.Road. White Plains. N.Y.
106, ’

Er.amk;es three devices mos| commonly used to protect consumers, laws,

requiaiory agencies, and privas citizens’ action groups. Case studies and "
irhmmheipstudmtsrea&eondusiomabmﬁmm&fﬁghw Gradas . .
712

8.2 ARBITRATION OF CONSUMER COMPLAINTS. A CASEROOK.
‘National Consumers League. 1975. 12 pp. One copy free, 2-9 copres at-
50 conts Nitional Consumers Committes for Research and Educaton,
1411 Hopldns Street, NW., Washington, D.C. 20036,

Twenty-five cases are briefed. Each uses & standard format: parties.
senice involved. amount n controvessy, facts, decision. and award.

8.3 THE AVERAGE MAN FIGHTS BACK. Oand Hapgood. 1877, 280
pp. $8.95 Doubleday & Co., Inc. 501 Frankkn Avenuve, Garden Cdy, ¢

N-Y. 11530, b ’ ] . .
38 . \/




@ves practical informaton on how to fight those “things” which seem
b'gger than us. The reader 1s ntroduced to people, singly and I groups,
who are fighting back—t.e., Nader, acuon lines in *newspapers,
State govemmeants. . ;J

8.4 CAUGHT! 1972. 16mm film, color, sound, 24 muns. 523000 renl;al
5 dffs $70.00. Natonal Retait Merchants Association, 100 West 31st
Street, New York, N.Y. 10001,

Descnbassmpkfbngandsho«showr.rsnotonlymow!ybq{legally
wiong. Methods of survediance by store personnel ano‘elwtrona dewices
are clearly shown. Grades 7-Adudt - f

f
85 THE CHEMICALS WE EAT. Meln A. Senarde, Ph.D. /1975. 208
pp. $3.50. McGraw-Hil Book Co., 1221 Avenus of the Am?ncas New
“York, N.Y. 10022, ’

An in-depth study i lay terms, Clanfies and explains the of chemucal
additives—why they are added. what they aré, and how functon.

-8.6 CLEANING UP AMERICA. John Quarles. 1976. {sa 95,
Hougfion Milflin Ca” One Beacon Streel. Boston, Mass. 107 ~.

‘r‘?s ¥ book offers dﬁmseﬁremelymnaminsgtusmmewwﬁcal
réle in the govemmental prodesses aimed at our] environmental
survival—G. Hill. N.Y. Times Nationa! Environmental Cormespondent.

87 CONSUMEA COMPLAINTS—PUBLIC POLICY ALTERNATIVES.
Sal Divita and Frank Mclaughlin, eds. 1976. 296 pp. $7.95. Acropofis
Books, Lid.. 2400 17th Street, NW.. Washington, D.C. 20009._ =

Contains. selected papers from a public policy forum held Septembrer
1974 Five areas addressed were need for consumer redress, complant
nwmmmm@m wbbcporacy alternatrves, and legis»
lative everits.
*

88 CONSUMER COMPLAINT GUIFE 1977, Joseph Rosenbloom. 1977,
498 pp $4.95. Macmillan Informatiogf, 866 Third Avenus. New York. N.Y.
10022,

An up-to-date guide on where and how 1o complain. Lists chief execttive
officers of all major manufaciurers and ConsumMer product COMpanes.
Complale list of consumer agencies and complamnl handing groups.

89 THE CONSUMER OFFENSIVE. 1976, 16mm fim, color, sound, 26
mung. $390.00, rental $40.00. Benchwork Films. Inc., t45 SGemorough
Road, Brarcliff Manor, N.Y. 10510,

' Getting better products for 1ess money, pmtacting the envirbnment, ang
improving, the quality of life by Joining consumer organizations are

possible Film also demonstrales how the consumer meverment has

Tobbled, boycotted, sﬂdmmﬂformagocddaﬂmnmm
Grades -Adutt, <
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B10 CONSUMER POWER. Everybody's Money Special Issug 3. 1976,
32 pp 25¢ pfepau:l. Everybody's Money. Box 431, RV, Madison. Wis.

53701. - h\

A "gude for Survival '—tells about frauds. gyps, how 10 get recourse and
nciudes tips on how and whers to complain.

8.1 CONSUMER PROTECTION. Lester A. Sobel 1976, 174 pp. $8.95.
Facts on File. 119 West 57th Streel, New Yorl, N.Y. 10019,

Record of eﬂo?ls made b the Federal Government Lo curb consumer
abuses dunng the final years of the 1960's and the ﬁrgt half of the 1970s
B.12 CONSUMER PROTECTION GUIDE 1977. Joseph Rosenbloom.
1976. 398 pp. $10.95, paper $4 95. Macrllan Publishing Co.. 866 Third

" Avenus. New York. N.Y 10022,

A “how to get your maneys worth from experts” book which bsts
addresses for most of the services §sted so one may write for nformation
o file a complant, . .

. , «

B 13 CONSUMER PROTECTION |N A NUTSHELL. Dawid G. Epstein
1976, 322 pp $5.95. West Pubhsl'ung Co.. 50 West Kellog Boulevard. St.
Paul. Minn. 55102,

Compact fomnal with an easy o understand presentation of consumer
R

§14 CONSUMER PROTECTION. PROBLEMS AND PROSPECTS

Laurence P. Felidman. 1975 313 pp. $6 50 Wast Publishing Co.. 50

West Koliog Boutevard. St. Paul. Minp. 55102, |

Maiarisa:esma:mustbefacadbyoonmerabiiwsls and their busness
courrterparts. Covers history. present issues. and the future, College texd;
reference.

-
3

815 CONSUMER REDRESS. 1971. Game. 15 or more players, tme
2-3 hrs. $8.95 Changing Times Educational Service, 1729 H_ Streel.
NW.. Washington. D.C 20006.

Makes parbcipants aware of proper channels 10 use and the difficulbes
mwvolved in obtarmung redress. Grades 7-

Geared lob residents of New York Cly; the booklet gives important
formation to those concemed with consumel Prpblems of the disabled.

i\;

\
B17 A CONSUMER'S AFISENAL rJohn Doﬂman 1976. 27899 $10.00.

paper $3.85, Praeger Publishing Co., 111 Fourth Avenus. New York,
NY 10003, e §

L
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] *
A three-part rr:anual for consumers: sirategy needed by consumers,
proteglion on a State-by-State basis, and a consumer complant encyclo-
pedia.

8.18 CONSUMER'S GUIDE TO FIGHTING BACK. Milims J. Bloomstein.
1976, 296 pp. $7.95. Dodd, ‘Mead Co.. 79 Madison Avenua New York,
N.Y. 10016.

Text offers steps o taks when you have bean "npped oif,” ptushowlo .

. prevent such problems,

819 DIRECTORY OF CONSUMER ORGANIZATIONS. 1976. 42 pp.
Rev. expected Fal 1977, Single copies fee, Office of Consumer Affairs,
1.5, Depariment of Health, Education. and Weifare, Washington, 0.G,
20201,

A list of 450 organizations for- consumer advocacy or protection and

those which serve the needs of special popufation groups and commit a
sgnificant portion of their program to fu‘t'lﬂmﬁa’ll-‘dwerests of consumers.

8.20 EAT YOUR HEART OUT. HOW FOOD PROFITEERS VICTWMIZE

THE CONSUMER.-Wim Hightower. 1975 302 pp. $8.95, Crown Publish-

ers, Inc.. 419 Park Avenue South.’New York. N.Y. 10016, (Also avajable —
in paper edition—1976. $1.95. Random House, Inc.. 201 East 50th

Straet, New York, N.Y. 10022

An indictment of the food lndus(ry. whid1 the author oomaﬁs has the
atfitude of “consumer be damned.”

8.21 FABRIC FLAMMABILITY AND SAFETY IN THE HOME, 1975 45
35mm shides with seripl. $35.00." Textile mdustly Product Safety Commut-
tea, 1750 Pennsylvania Avanue, NW., Washington, D.C.

Fabric Rammabikty information is offered through a queston and answer !
format, -,
822 FOOD ADDITIVES AND FEDERAL POLICY. Beatrice Trum Hunter.
1976. 332 pp $9.95. Charles Scribner & Sons, 597 Filth Avenue, Now .-
York, N.Y, 10017, .

Thesis is that govemment is not concemed about consumers. Wams
ahout gddittves—parlio.ﬂaﬂy sugaf, salt, and dextrose.

8. 23 THE HEALTH ROBBERS. Stephen Bamrett, M.D. and Gilda Knight,
eds. 1978. 350 pp. $10.50. George F. Stckley Co., 210 West Washington
Square, Philadelphia, Pa, 19106,

A stashing attack on medical qugtkery, health frauds and (a5, lobbies,
and gadgets that endanger tySting consumérs white bilking them of
milions. -

~

824 I-IO}/ THE HEALTH ARE YOU? EAT. DRINK AND BREATHE.
‘ . 41
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g ?‘9 35mm sﬁdas with cassette. §92,00° Haper & Aow Audiovisuals. ’

Hagerstown. Md. 21740.

. ::% slops an understanding of health problems related o
' of ax. waler, pestices, food, radiaton, soid waste, and noise. <
.- es 8-Adult. '

- L

. L 4 1

” ’ 2
825 IF IT DOESNT WORK. COMPLAIN. 1975 16mat film. color,

sound, 15 mins. $195.00: Joumal Films, lnc.. 930 Piner. Evamton. 1] .
) 60202. .

- S co-workers 2t unch tell of being npped off. The film highlights steps a
consumer can taka fo recover oss from the purchase of ah unrefiable -
pmd.lci of SMNCe. Grades T-Adult. .

826 JUSTICE IN THE I\MFIKETPLACE 1974 2 !limslnps mlh 2"
. casseftes. Gnomasters. $47.50. Changing Tirhes Edueatnona! Y
1729 H Street, NW,. Washington. D.C. 20006.

Five situations involve young consumers who seek redrass of gnevances
Each case highights 2 ditferent channel of appeal. Gradaggs-12"

8.27 LET THE BUYER BE AWARE! CONSUMER RIGHTS AND RE.- ¢
. SPONSIBILITIES. Elste Fetterman and Margery K. Schiller. 1976. 228 .
- pp 56.95. Fanchuld Books. 7 East 12th Street. New York N.Y. 10003

Mainfy for teenagers, the lext opens each chapler with a refevant case
study. Consumer concepls are easy ty understand. Grades 9-14

828 MAKING PRODUCTS SAFER. WHAT CONSUMERS CAN DO,

lrng R. Dickman. 1975 28 pp. 35¢. Public Aflars Commntes, lnc 381 ]
Park Avenue, New.York, N.Y. 10016, .
+ Drscusses the role of consumers and several Federal agencies in ' o

assunng salety in the markelplace. -

-

© /829 MARKET PLACE ETHICS, 1975. 5 Fimsinps with 5 casseties or -
discs. $115.00. Prantice-Hall Media. 150 White Plains Road, Tan'ytown.
NY. 10581, .

A Study of honesty in the Marketplace and government. Helps students .

te mioemed by investgating wees and misuses of govemmental controls

such as unil pricing, chemitals and additves, oodas.and hcensing.

Grades 10-college. ’, '

830 PANICIN THE PANTRY Eizabeth M. Whelan, Sc.D.. and Freder-
ick J. Stare. M.D. 1975. 222 pp. $0,95, Atheneum Publishers. 122 East
- &. 42nd Street, New York. N.Y. 30017, ..

An answer 10 the hysteria many consumers have over 10od additves. a

sane assassment of the value of the substances 1n our foods. Seventeen

pages of referenpas, A
- . . ‘ -
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8.31 PROCESSED FOODS AND THE CONSUMER. ADDITIVES. LA-
BELING.  STANDARDS AND NUTRITION. 'Vernal S. Packard. 1975.
$12.00, paper $5.95, University of Minnesota Press, 2037 Unwersity
Avenue, SE.. Minnaapolis, Minn, 55414, N

A rationgd nontechmcal presentation of industry, govemment, and con-
gumer views on food adkditives, todic metals in food, poisons w natural
foods, nutritional, tabeling, and nutntional quantity guidelines,

832 PROTECTING CONSUMER INTERESTS. PRIVATE INITIATIVE
AND PUBLIC RESPONSE. Robert N. Katz. ed. 1976. 300 pp $16.50
Batinger Publishing Co , 17Dunsla!StroeLHarva:dSqua:e Carmbndge.
Mass, 02138,

mevmmda&daysympos;ummmwmmmwl ak
for the cgnsumer, when and where Informabion 15 presented on standards.,
self.ragulation, the press. legal serwces. public policy. and much more.

Ll

833 SHOPUIFTING—ITS A CRIME. 1974, 16mm film. color sound. 12
mins $185.00. rental $1500. Film Fax Commumeatons. 10900 Ventura
Bouevard. Studid City, Cal. 91604,

A teoriage gl 18 caught shophlting The iim emphasizas short- and long-
rangeoonsequenoasofthemasshe:stakenlomepoicestahon
and booked Grades 5-12.

834 STEERING CLEAR OF LEMONS 1975 16mm film. color. Sound,
16 mins  $220.00. rental 3 days. $25.00 Consurmer Reports Fikns, Box
X-18, 256 Washington Street. Mount Vemon. N Y. 10550,

Facts are drawn from techrucal and edilonal staifs of Consumers Umeon

Bnef discussions of diet f00ds, fair trade laws, Stereos. bikes. grade
labeling. and mare Grades S-Adull.

8.35 SUE THE B°ST'RDS: THE ViCTlM'S HANDBOOK, Douglass

Matthews. 1975 {ong. 1973). 228 pp. $1.50. Dell, 1DagHa1mars&qdd
Plaza, 245 East 47th Street, New York, N.Y. 10017

Whntien for those who have bpen cheated and ars unfambar with the
workangs of the small clams courts.

836 THE SUPERMARKET TRAP THE CONSUMER AND THE FOQD
INDUSTRY. Jennder Cross 1976 Rov. ed 316 pp. $10.00. paper $350,
Inciana Uneversily Press. Bloominglon, Ind. 47401.

Two pew chaplers and revised statistcs show how pnces are set and
how advertising adds 10 costs,

837 SWINDLE 1971. Game 15 or more players. tme 2-3 hrs. $8.95,
Changing Times Educabonal Service, 1729 H Streot, NW.. Washington,
D.C. 20008.

Focuses on how 10 spot and avoid gyps and frauds when purchasing

51 '
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products and invesbng in moheymakmg op?oﬂugmas Parhcipants are
snvolved tn buying cars and having them Wed.- Gradas 9-12

838 TAMING THE GIANT CORPORATION. Ralph Nader. Mark Greene,
and Joel Sebgmgn. 1976. 312 Pp. $10.50, Jeffrey Norton Publishers. Inc
145 East 49th Street, New York, N.y. 10017, .

A rationale for rethinking corporate faw Explains how big business
abuses is power. tetls whal government and consSumers can do about i,
suggests Federal rather than Siate chariers for business. And analyzes
corporate power structure ..

]
838 WHAT EVER HAPPENED TO MOM'S APPLE PIE® John Keats
1976 232 pp. $7.95 Houghton Mifin Co.. 2 Park Streel. Boston. Mass.
02107 —

Takes the reader petind the scenes -of the food industry to explain why
wa arg not eatng wel. Author claims Supermarkets- are filled with
overprocessed. overpackaged punk food thal nocunsh coPOrate batance
sheets rather than people

840 YOUNG CONSUMERS (Law 1n Acton Senes) bLinda Fiekes and
Sally M Ackerty 1975 100 pp $3.25 Teachor's manual $325 West
Publishing Co.. 50 West Kellog Boulevard. 5t Paul. Minn. 55102

lustrated text that presents general information about the wosld of
consumer protechon while focusing on buying expeénences common 10
young people. A firhstnp s avalable winch correlales with buymanshep
sechbon Grades 7-10

n
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- ) Currlculum Guides
: ‘ and Curriculum
- Development

Resources

Every person chggged with a leadership role in c¢on-
sumers’ education faces the task of designing and revising
tearning experiences for his or her audience. Included here
is a sample of the numerous curriculum guides and curricu-
lum development materials available from a variety of
sources. Most State Depariments of Education have devgl
oped curriculum guides for consumers’ education and make
them availabie to educators at little or no cost, -

91 AN APPROACH To CONSUMER EDUCATION FOR ADULTS,
U.S. Office of Consumer Affars. 1973, 37 pp. 55¢. Superntendent of
tocuments. GPO. Washington, D.C. 20402,

Haﬁ.’é educators establish and organize consufmer education progra;ps
for adult students, Attention 15 ?n o needs of special groups.

*- -

92 CONSUMER EDUCATION. Nevada Departmenl of Education, 1974.
‘ " Rev od. 226 pp. $2.20, Amy D. Hemtz, Nevada Depariment of Education,
. Carson City. Nev.
., Fouresn umts include concepis. leaming aclmties and resources for
dovaloping a one-semester course-having home economics [éadership.

93 'CONSUMER EDUCATION: A MODEL OF &N INTERDISCIPLINARY

K-12 CUSRICULUM APPROACH TQ CONSUMER EDUCATION, PROC-
4 ESSES. 1974, 44 pp. Free. Offite of Deputy Commissionery State
Departmant gl Education, 182 Tremont Sireet, Boston, Mass. 02141,

. Currlculum guide d.efe!oped 1or the .Demcrns.lration Pitol Proje;:l "
‘ . Newburyport. Key areas include planning, buying, borrawing, protecting,
, sharing, and investing.
S . 45
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94. CONSUMER EDUCATION GUFIRICULUM GUIDE. FOR OHIO.
1976. 172 pp. $5.00. Vocational Eddcation Divsion, State Department of
Education, Columbus. Ohio 43206 i

Update of Ohio’s K-12 curmicuum guide of 1971. Incudes a brbllographv
a.ndalesto!coosumerecomm ) - )

+

95 CONSUMER Enummu CURRICULUN MODULES,. A SPIRALY .

. PROCESS APPROACH. 1974. S17.7RPer set (Stock No. l?80—01284)

Superintendent of Documents. GPO, Washington, D.C 20402,

Fve modules adaptable 1o any coment area,. for USe wilh leamers of _ \
varying abiliies, ages, and souceconomic and cultural backgrounds and  «

" dor aise in formal and informal teaching situations, . ..

.

- L]
S.Q%NSUMER JEDUCATION IN AN AGE OF ADAPTATION. Satly R. . ’
Campbel. 1571. 105 pp. $2.00. Consumer Information Services, Depart: . .
ment 703, Public Redations, Sears, Roebuck & Co.. Chicago, lIl. 60611. N

Educaior resdurce containing behavioral ebjectives slated a.?consum
compelencies. ev&luaton satenals for teacher arfd student, and gunde-
iines for adapting cumculum content Yo meet the Needs of vanous agesy
abilitigs, arkd income gmps . - . v

" 97 CONSUMER EDUG@TIO TERIALS PROJECT. 1973 ($15.00

per £e/$3.00 each. Cpnsumers''Union of U.S.. inc.. Educational Semces . )
Division. Mount Vemon. N.Y: 10550, ‘

»

Tifles 1Nciude. EARLY CHILDHOOD, ELEMENTARY. SECONDARY. JUNIOR AND COMMU- . .
NAY COLLEGES. POST-SECONDARY VOCATIONAL AND TECHNICAL INSTITUTES, ADW,T

OONSUMER EDUCATION ¥4 THE COMMLRATY. and PREPARING THE' CONSUMER EDU-

caToR. Each contains case studies which suggest ways to create. plan,

and conduct a consumers’ education program tadored to the needs a‘r&d :
interests of students in a formal or informal setting. .
9.8 CONSUMER MATHEMATIQS TEACHING UNITS. 1974. §3 00

State Depantmeri of Public Instruction. Math. Division, 280 Educaton
Buildirig. Raleigh. N.C. 27611. .

Oulﬁnes 19 units including topics kyr study, rnathemahcal concepts, and -
related problems. Loose-leat format. . '

9.9 ECONOMIE CONCEPTS—-GFIADES K=3, 1975, 219 pp. $4.50.

ECONOMIC CONCEPTS—GRADES 461975 525 pp. §7.50. ECO- °

" NOMIC CONCEPTS—GRADES 10-12] 1975, 120 pp. $4.50. Joint

Council on Economic Education, 1212 Avenup of the Amencas. New .
York, N.Y. 10036. ) . . o

., #
identify and locate |rnporta.nt eoomm:c concepts in prin‘led lexts and
leachers* guidos. ’

9.10- ECONOMIC EDUCATION CURRICULUM GUIDE K-12. 1975, 123
pp. Frea. Oklahoma Stete Qopariment of Education., Qfiver Hodge

46 . .
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Momotia) EQucation Building, 2500 Lincoln Boulevard N.. Okizhoma cny,
OKa. 731@_5_’_ -

{ntended as a guide to iftegrating economic |deas and retated learnmg
actvities lhroughoul lhe cumculum .

.
4

a9.11
APPROACH. Charlotta 3 Churaman and Martha | Garnson. eds. 1975,
$6.00 Umponum. Yniversity of Maryland. College Park, Md. 26710.

Proceedings of a wori;ﬂwp on "Money Managemen( i Counsehng
Siteabons c",“‘?'“s three case studias with papers on related topics.

9 - - . - . .
912 FODD. WHERE RUTRITION. POLITICS & CULTORE MEET. AN
ACTIVITIES GUIDE FOR TEACHERS, 1976, 221 pp $4 50. Canter for
Science 1In the Public Interest. 1?55 S Street, NW., Washingtion. D,C

3

ObJGCtl\re 1S 0 develop understanding tﬂrough ifrestidation. games.
parucipaiion i the pohlica! process and debate.

v, ’ ¥
913 A GUIDE FOR EVALUATING CONSUMER EOUCA‘[!ON PRO- |
GRAM$ AND MATERIALS 1972 23 pp. $1.50, Amencan Home Econom-
s ‘Assocuauon 2010 Massachusetts Avenue,.-NW, Washmgfon, s,
20036.

Senes d.contmuums tor evaluating programs
INNOVATIVE CLASSRH fQM »&.

PEASOMAL FINANPE.AQ?S 6 plLdf

1088 20-&0 P.0. Box 8339, Chigy

Tl

i luaienals cando;);“‘ ‘

F in the 1973574 Parsonal Eoonomms
#¥tam sponsored: by Tize lihors *Councit on
nigomery. Ward e

- 7 1

e 4

...c"‘: _:.. .
FEERSONAL MONEY MANAG’EME&T GUID ELINES FOR TEACH- |

wimam L..Jo Il%{ns(pn
Sectnon

et af, 1574.°40 pp. $1.00 prepard, Pubhcations
18, N ¥. Stock Exchange. P.O. q::x 252. New

FAMILY MONEY 'MANAGEMENT COUNSELING: A SYSTEMS

&

b

-
, Yorkp(YiOOOS . . ) . N .

Compact guidelines-of particular v. ua, 10 the bgnmng co_rlsumer

Lt ~gducation teacher. Rel;esher-glnd&fdr L.
! . 916 PFIOSPECTUS ECONOM!C EDUCATJON FOH JLDREN S 1le
’ YEARS QLO.”1975. Out of print, Avallable at miost ibraries. Agency for
, Instructional Televiston, Box A, Bloomington. ind. 47401, +

A plan for using television for economic education. Consumption 15, one-
of the six concept clusters fgg which programs and manuals are stated .
'!or distribution beginning Seplember 1978, .

L I
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8.17 SUGAESTED APPHOACHES. FOFl INSTRUCTION IN CON-
SUMER EDUCATION. Juné 1975. 79 pp. State Department af Publlc
Inggruction, T nd*Building, Dover, Del. 19901,

{ Develops four sample units relaling the consumer o our economlc

«  system, the markeiplace, mithin soaew,. and as one with rights and

responsipikities. Contains anngkated b:bluography

-«.18 SUGGE,STED GUIDELINES FOR CONSUMER EDUCATION.
BRADES K-12. 1970. U.S. Office of Consumer Affars. 58 pp.’ $195.
Superintendentol Documents, GPO. Washington, D.C. 20402,

Comprehensve gude for consumer education below the level,

919 A TEACHEFI‘S GUIDE OF STOCK MARKET AND INJESTMENT
GAMES AND ACTIVITIES. 1974 420. $5 00. Dr. Peter Yacyk, Ovision
of Graduate Stutﬁes. ‘School of Edulton, Rider Collsge, Trentag, N.J.

08602, )
‘Covers secunties and 5uggasls buying a shae dr shares of stock as a
-cifiss achvity. High school level. ., e ,

LI

9.20 . A TEACHER'S GUIDE . .. TO MONEY MANAGEMENT. 1076. 65
pp. $1.50. Consumer Credit Counselmg Service of Westemn Pennsywama.
401 Wood Street, Pitisburgh, P 15222,

_Forrrledy titled al Learmng Packet,” this revised edition Inciudes
worksheets 0n monay management, crédit and shopping skills, a series of
cage Studies, and a 9-page resource list. For beginning teachers in
consumer pducation,

- .

. i’ t
921 TEACHING CONSUMER EDUCATION. A COMMON-GENSE
~',  APPROACH. Monograph 6. Fred T. Wilhelms. 1974. 45 pp. $1.50.

Department of Vocational-Technical Education, Cumiculum Laboralo
Buuidsra 4103, Kilmer Campus. Rutgers Unwersuty. New Brunswick, N.J.
o0gscs. - .

re':-ucal presentajron of tha foundations and the allied gains of

mers' education with® countiess supdestions and guidelines lto

teaehers of young consumers, Designed for both naw and expenenced
teaihers.

8.22 TEkCHING TOOLS FOR c‘ONSUMER REPORTS. Free with

muitiple {20) subscriptions to Consumer Raports Magazine. Consumers

Mnion. of the U.S., Inc 266 Washington Street, Mount Vemon, N.Y.
10550,

September to May, Teachng Tools suggest éctivmas for multiisciplinary
consumer education classes relate 1o tested producls in the corre-
spopding issue of Co‘nsu@r eports Magazine.

. 48
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Periodicals

This very brief list is intended only fo highlight the fact

-

. that an abundancé of consumers’ eduication information is
available through a variety of periodicals. Over 100 periodi-

cals containing product and service information’ dre indexed
quarterly in Consumers Index (listed in Bibliographies sec-
tion). Professional jourhals in economics, marketing! home
economics, business education, and related fields feature
consumers’ education articles and papers. Newsletters,
special papers, Iact sheets, and trade publications are
published by a varety of groups, agencies, associations,

and organizatio® Locai lfibrarles can assist in locating
many of these resources. )

16 1 CHANGING TIMES. Monthly. $9.00 per year. The Kiphngsr Maga-
. zine, Editor's Park. Md. 20782, . .

Articles on consumer 1ssues and products Not a pfoducl ratmg publlt:a-
tion. Reduced subscription rales for multiple classroom copies.

}
10.2 CONSUMER AGENCY NEWS. Monthly. $12.00 per year. Certer
for Consumer Aftars, University .of Wisconsin-Extension, 928 Norh 6th
Street, Milwaukge. Wis. 53203,

. A 4-page |nfon'natm axchange for consumer Tepraseniation agences
(Stateviocal governmenl), Examipes curl'ent developements in consumer
affairs.

103 CON UMER NEWS. Office of Consumer Affairs, U.S. Department
of Heaith,”Education, and Weliare. Twica. monthly. Make $4.00 check
payable i Superintondent of Docum der irom. Consumar Infor-
mation Center, Pusblo, Colo..81009. : .

L.
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A ruiText rovided by Eric
3

Four pages of reporis on Federal Gdvemiient programs for consumers
Inctudes Consumer Regster, a surnmary of selected tems from the
Federal Regrster. | v, . J
104 CONSUMER REPORTS (AND ANNUAL). Monthty $11.00 per
year {3800 for § or more). Consumers Unidp’ of the U.S | Inc.. 256
washingion Street, 'Mount Vem?n. N.Y. 10559 .

Reports of impantiat faboratory fests evaluatlng trand name consumer
pfoducts Also contains editorral arucles on the consumer issues Reduced
subscnption rales for muttiple classroom copse;a

105 oowsllmens RESEARCH MAGAZlNﬁAND ANNUAL BUYING
GUIDE) Monthly $900 per yea: Coosumers Research, Inc-, Washing- -
ton, N.J 07882, B ’ - 2

" .

Maonty of arlicles are $rand name Iatings 'agcl reports of impartiat
laboratory tests Also ncludes dflicles of judging quality of products

t ‘ ) .

106 CURRENT CONSUMER Monlhly, 9 issues (September-May).
$2.95 ea Mismum of 13 subscriptiops ncludes feachec§ ediion Curnc-
ulum Innovabons. Inc , 501 Lake Forest Avenue, High , I 60040,

A magazme for Jumon semor rngh schoot students relevapt 10 consumer
interesls S _—

107 EVERYBODY'S MONEY Ouartery. $1,25 per ‘""‘”‘3#:" subscn-
ber Eferybody's Money, PO Box 431B, Madison, WS 537

Writen for credit umon members, a fact filled ﬁnant:e. publrcanon that

serves as a resource for consumer educaton classes ., v
. v X '

108 “FEDERAL REGISTER Daily 55000 per year Assustanl Pubhc-

Printer {Supenntendent of Documents). U S Gwernment Pnnung @ffice. .

Washlngton. D.C 20402 s

Legal newspaper.in which the Executive Depanimeni pub!ushes regula-

tons, ocders. and other documenis. Issued wagkdays and published in

soft cover of 150-300 pages Avatable in mosi publtc hbrarees .

109 FINANCE FACTS. Monihly $2.50 per year o National Consumer
Finance Associahon members and schoofs, $5 00 per year fo. other

‘subscribers, Finance Facls‘ Suite 601, 1001 16th Streel, NW,, Washmg»

ton, D C. 20036

A 4-page newsletter oh consumer financial behavior, Iél:ﬁ'cmrls.
1010 THE KIPUNGEF} WASHINGTON LETTER. Wéekiy $36.00 per

year Kiphnger washlngton Editors, 1729 H Street. NW. Wwashington,
D C. 20006.

Reports on the Washington scene giving opinions. forecasts, and facts

50 T " . L}
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Aruntoxt provided by Eric PR . et . .

e T Figpc:m and analyzes ctrrdnt consumer 1ssues and activies, T

1941 -MONEY. Monthly. $12.00 per year. Time, Inc., 541 N. Farbanks
Court, Cmcago, . 60611 ,

Geared 1o the mwddie-income famxly. content s heavy on wnvestment
information. Also containg personal finance and product nformation, ¢

10.12 NEWSLETTER, 9 issues each year {Saptember-May). CON-
- SUMER EDUCATION FORUM, 3 each year. JOURNAL OF CONSUMER
AFFAIRS, 2 eagh year.' All three are avalable with membership wn
American Counoil on Consumer Interests, $15.00 per year. ACCI, 162 .
Stanlgy Hal, Uﬁvars:tyd Missour, Columbia, Mo. 65201,

. The HEWSLETIER contains an anmtaled istng of recent consumer pnnt
.o and audiovisual resource materials, mclulling artitles Irom selectad
- _ poriodicals. FoRuM is_a 4-page aid wilh ideas lor teathing consumer f
' educ:atm The JsoumnaL publishes articies on consumer research, con: -
- sumer affairdyend book reviews.

;1013 OF CONSUMING INTEREST, Weekly. $72.00 per year, $48.00
: " for educators. Federal State Reports, Inc., P.O. Box 986, Court House
e Slation, Arfington, Va. 22218, _ .
\ . s - . - ) \
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. Bibliographies
ST Bibliographies and resource guides listed here serve
‘ the reader in locating a wider variety 6f consumers’ educa-
{tion mdtenals and resources than those included in this ‘-

-+ booklet. Special attention is called o entries 11.5. 11.6, and

11.12, which are most comprehensive. Most of ‘the Compre-

hensive Resources and many of the other publications

hsted ‘here, pamculgr!y cumiculum guides, contain bibliogra-

phies or listings of materlals and resources for consumers

education. .

L} L 3 i

11.1 AN ANNOTATED BIBLIOGRAPHY OF GAMES AND SIMULA.
TIONS IN CONSUMER EDUCATION. Gwen Blucker. 1973 7 gp.
$1.50. Dvision of Home Economics Education, Uglirsity of Ilinos, 351
Educaton Buikding, Urbana, Hl. 61801, e - ’

Thmy games descnbed lor teachers of Adult Basv:. Education A resource L
. lor alf teachers interested i games. ) L

112 BIBLIOGRAPHY OF BOOKS ON CfJSUMER AFFARS Thomas. * R

E.'Garman. February 1976. 10 pp. Free. Professor Thomas E. Garman, '
. «  Virgima Polytechnic institute arid State University, Department of Manage-
.- . ment, Hgdng and Family Devg‘lopmant Slacksburg Va: 24061

Contains 159 entries. without annotations.  + e~

4
, 113 BBLIOGRAPHY ON MAH‘(ETINGAND THE BLACK CONSUMER .
Thomas E. Bay et al., eds.iQ?GSatOOAmedcanMarkethma— .
Bon, 222 5, F&vemde?laza Chicagq, it.. 60608, "

As the tite suggam. a va!uabia listing of materials and wiptences los a :
specific aspect of consumers’ education, -,
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. 11.4 CONSOMER EDUCATION RESOURCES 197456 pp Free.
Michigan Consumer Educaton Conter Libcary, Eastern Michigan Umer
sity, 217 A, Unversity Library, Ypsilant, Mich, 48197

Annotated biblography of-media kis, films, cassettes. hilmstnps. and.
games wth produces's address and unit pnce P

11.5 CONSUMER INFORMATION CATALOG AN INDEX OF SE-
' LECTED FEDERAL PUBLICATIONS OF CONSUMER INTEREST Ouan—
. erly. Free Consumer Inforinabon Center. Pueblo. Colo 81009

An annotated catalog with more than 250 Federal pamphiets and bookiéts
ER oh consumer products, and protechon
« 118 CONSUMERS INDEX TO PF!O-DUCT EVALUATIONS AND IN-
FORMATION SOURCES. Quartery 83950 Pienan Press, PO Box ’
. 1808, Ann Arbor, Mich 48106

Sundar 1o Readers Guide on Penodical Literaure, e consumer maga-
v znes. over 100 penodicals indexed

- 117 EDUCATIONAL GAMES AND SIMULATIONS 1IN ECONOMICS '
2d ed Darrel R Lews, Wentworth, Robert Remnke. and Wilkam .
E Becker. Jr. 1874 134 pp $4 00 Jont Council on Economc Educalion, .
1212 Avenue of the Amencas. New York. NY 10036 _ ‘

Lists 130 games lor glementary and secondary levets with artcfes on
construchng. selectng. and using stmulalion-games .

118 EDUCATORS GUIDE T0 FREE FILMS 36th ed 1976 718 pp .
$1275 Ancl

& Fl
.

g EDUCATORS GUIDE TO FHEE FiLMSTRIPS 28th ed 1976. 188
pp $10.0). And:

. ‘ 1110 EDUCATORS GUIDE TO FHEE TAPES. SCRIPTS AND TRAN: \ 3
SCRIPTIONS. 23d ed 1975 295 pp $1050 Educators Progress Service,
In¢, 214 Center Sireet, Randoiph, Wis 53956

Annotated hsting which includes. consumers _education tles Also see
sechons on buxness educalion, home economics, and socal studies

. 1911 ERIC {Education Resources Information Center) 1S maintained by
the National Instute of Education erc 18 a nangnal wnlomaton system
which dissemnales educaton resaarch resulls, research related male-
nais, and other research mformation Consumers education malenals are
inciuded Abstracts, istings. and mucrofichd Copes:are avaiable at most

v hbranes and many educational wnstitubong. N

> 1112 REFEHENCE GUIDE FOR CONéUMERS Mina Davd 1975
' 327 pp 51495 R R Bowker Co, nsoAvanueollheAmencas New
. York N ¥'10038 * :
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Ll

. Fully annotated tbliography of books published from 1960 lo June 1974,
and fims from 1985 to 1974 Also contams pamphlets and magazines, .
bsts consumer orgamizations in thé United States, Puerto Rico. and
Canada, and newspapers wih consumer action columas . .

11.13 RESOURCES FOR CONSUMER EDUCATION—16mm FILMS.
Naney B. Greenspan 1976 48 pp $1 50, Vocational-Curnculum Labora-
tory. Putgers University, Kilmer Campus, New Brunswick. N J 08403,

Annotated bibliography ol over 76 16 mwn films surtable for classroom
and 9roup use.In consumers’ educaton
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- Detailed
N Topical Index

"ol

Flesou>ces and' references are listed according to their
majer topic(s), No efidht has been made to list every topic
|ﬂcluda’|rre resource ‘In addition to specific listifgs, the
reader is urged fo explore particulanly those titles listed in
Comprehensive Resources for additional information on@y
topic.

Titles are iNG&xed according to the broad topic under
which they are listed Mirst digitj and the specific title in that
topie (digit[s]) foillowing Qaddec:mal point. Each title through-
out the booklet is breced g by this index code, . .
N . - I
Adverisiogr 1.1, 1.2, 1.4, 1114, 1,15, 1,22, 2.12. 3.1, 3.4, 3.7, 3.14.+

3.17, 3,22, 3.23. 6.5, 6.25,
Action, Consumer: 1.7, 115, 321)8.1,83.89.814. 832,
Adult consumer’s education: 91,97,
Affluent consumers: 2 1.4.13.
Artnization: a2
Appliances; 1.6. 1.12. 1.25, 123
Automobile: '

Buywng:  1.1. 125, 1.28, 6.8, 6.16. 6.17./6.18, 6,22,

Operaton:  6.20, 6.22, .

Safety: 224, 2.25,
Banks andbanking: 1.1, 1.2, 14, 1,14, 1,15, 5.1,
Bankruptcy: 1.4, 1.15¢
Black consyumers: 1.3,

Budgets gnd budgeting: 1.1, 1.2, 1.4 1.7, 1.10. LX), 1.14. 115,
1.28. 5.4. 5,19, 5.33, 5.35. 5.3615.45.6 5.
Businoss-consumer ralations; 1.7, 1.15. 3.9, 8,14, 8.29, 8 28,
Buymanship (see Comparison shopping)
Cars (see Autormobile)
Charge Accounts {soo Crodl)

.:n:.-/‘




Chitgren: : ! '
Consumer 8shawior of: 5.6, 4
Marketing and Buying for;  6.11. .
Cicthing: 1.1, 1.2. 1.4, 1.32. 1.15. 1.25. 1.28. .
Community resources fof the consumer: 7.8, 7.9, 7.10, 7.12. .
Companson shopping: - 1.1, 1.2, 1.3, 1.4, 15, 18, 1.7, 1.10. 1.11,
. 1.14,1.15,1.22,5.35. 6.1, 6.5, 67. |
Complamts,consumer.  11,12,1.4/1,14,1.15,8.7.8.8,812.8.17.8.18
Condominiums: 66, v 4
Conservabon Of resources:  3.10, 325,
Consumer Affars, Office o  8.19, 9.1, 9.18, 10.2.
Q Consumer movement: 1.4, 1.15, 1.30, 2.6, 29.
"+ Consumers role in society:  1.10, 1.15
Contracts:  -1.1,1.2, 1.4, 1.15. 1.22. ¢
Cooperatives:  2.10. 218,219, 6.12. .
Comsumption theory:  2.14. .
Court, Smalk claims: 1.4, 115, B.35.
Cradit; 1.1, 1.2, 13, 1.4, 16 114, 115, 122, 127, 128, 2.1, 5.7,
5.11. 5.12, 5.16, 5.29, 5 47.
Decisionmaking. 1.1, 1.2, 1.4, 1.14, 1,15, 3.6, 4.5, 4.9, 4.10, 422
. Disadvantaged consumers:  4.71.
CONSUMmers:; 3/16.
. 220,312,477, 86,89 -
Educabon, consumers of: 112,717, 7.19. 7.26. iy
Eiderty: 4.12,5.13. .
Electromic funds ransferral,  3.11,
Energy:  1.21,32,3.13, 2.15. 2.16, 3.18. ot
Emvronment {see Ecology)
Estale Planning: 1.28.
Evaluaton Of consumers’ education matenals:  9.13.
Fabne Flaramability:  8.21. .
Farmlies. money and; 4.15, 4.17, 5,26, 5,31, 9.11
Films, 16mm: 3.1,3.4,3.9 322,42, 49, 4.26. 529, 531, 542. 6.7,
' 6.25, 7.10, 8.4, 8.33,
Lists and sources of: 11.8, 11,13,
Filmstops: 1.7, 1.13,2.5. 3,12, 3.13. 323, 325,421, 51, 5.11, 512,
5.14, 527,65, 7.3, 8.1, 829
Lists and sowrces of: 11.9.

. Food:
Addiives: 1.4, 1.15. 626, 8.5, 8.22, 5,30, B.91.
Buying and planneng: 11, 1,2, 1.4, 1.12, 1,14, 1,15, 125, 6.26.
Grading and standards: 1.1, 1.15, 8.26._6.27

Labefing: 1.1, 1.15, 1.22, 3.24, 628, 8.31.

* Marketing:  1,15,3.3, 324, 6.26, 8.27. 820, 836. .
Safety:  2.9.2.11, 2,16, B.31, 8,39, * .
Food stdmps:  7.11. _..,
¢ Fumiture;  1.12, 1.15. 1,25 1.28.

Fraud: 1.4 1.2.1.4. 1.6. 1.11: 1.15. 8.10. BA7.
Games. simulation; 3.15, 4.20, 5.19, 533, 5.43, 8.15, 8,27, 8.15, 8.37.

’ Lists and sowces of: 117,
Government services and agencies: 14,16, 1,15, 8.11,8.19, 828 '
56
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Grades and standards {see Food)

Guarantees and warranbes; 11,14,114,115. 67
Heatth:

Care: 112,71, 73, 7.4.7.7.718.7.27.
Cuackery  7.1.7.14.
Seil-care: 715.721. 725
Serwicess 75, 712.720
Health mantenance orgarezabons.  7.7. 718
Wousing: 11, 14, 1,6, 112,115, 1,22, 125, 128. 5238, 64, 66,
6.15. 621
' Indivdual retirement accounts 544
Inflation: 114122.319 519
Instaliment buying (see Creda)
Insorance - '
Geheralr  1.28.5.38. 541,543,
Lfar  11.12,1.15125.52.510. 51
Health: . 1.1,12,115 125 718
Ne-fauh 115,517 ' . ]
Investments and Investng 11,12. 14,115,128, 513, 523, 5.26.
’ 534, 535, 536. 537 536, 540. 541.

2 '542. 544, 919,
tabeling 11.12.14,115.122,67 .
sz.conswnerand!ega!a-d 1.7.1.12. 115. 125, 76. 713, 716
- ' 81.813,840 .
Learmung achvity packages 122 .
Lesuwre  1.1.112.1.28.6 13 N
bife Insurance (see Inswrance) - .

Low-income consumers, 123,217
Mamage and money management: 14.115.5 26,531
Marketing and the consumer  2.7.213.2 15. 2 26, 227
Mathematcs, consumer; 124, 6.9.9.8.
Madiczne (see Health and Prestnptioh drugs)
Moedicare and Medicat: ~ 1.4.1 15, 7.18.
Metnes-{or the consumer: 1.21.
Mon‘eymanagefnenl: 112,131, 421,58, 58. 514, 515 522,525,
5.26. 527. 530. 539, 546 9.11,9.20)
Motde homes: 112,621+
Mortgages  (see Credi) ..
Nutriton: 5.13, 6.14, 8.31, 912, L.
Patkagng andpricng 1.4, 1.15.67 o
" Penmons: 127,544,
Persuasion and propaganda.  3.5.4.2, 426.625.
Prescriphon drugs: 320, 6.23 .
Polluton:  3.%2.
Product idormabon, 62,6.3,8.12.8.34,9.22, 104. 105, 116
Product safety: 1.21.89. 8.21, 8 268, B 32. '
Producttesting:  6.10. 10.4. 105,
Recraabon: {sea LS o) '

Recycling:  3.25.
Redrass, consimer 1.21, 8.2 8.7, 810, 8.15, 8.18,
Regulatory Agencies:  1.15, 8.1, 8.11, B.28. ' .
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Retrement 1.20 5.38,.5 442723, 724

Rughts and responmbikies. consumer 13,14, 115, 122, 85, 6 14,
. 816,827

Savings 11,12 14,1.15 524, 536, 5 37. 542

Saence, consumer ¥ 610

Somor Gtizens {see Elgerly) . .

Shopping pattemns 418, 424, 425, 5.24 . .

Shoplifng. 64,833

Stides wsual 311.41.61.711, 714

Social valpes 23 24.223

Socal Secunty 1.27,. 536, 7.23, 724

Socal sevices  78.79.712,722° \

Stock market (see investments) .

Taxes. 115 127,128 535,535 538

Teansporiabon 14,112 115

Unemployment inswance 728

Utibes 318, 321

Uneversal product coting 324

Values and vafue canhicaton 11,14 115,129, 41. 42 47 48,

419,420, 421,423,426 531,71
Women 121 127. 414 518, 521.5.37 -

o

Weltare 78
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The activity which I3 the subject of this report was supported in whole )
or in part by the Otflce of Education, U.S. Department of Hedlth, Educa- =
tlon, and welfare. However, the opinions expressed hereln do not
necessarily reffact the position of the Office of Education, and no
officlal endorsement by the ‘Office of Education should be inferred.
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Single coples available free while the supbly Iasfs; from Materials Re-

quest Desk, Office of Consumers’. Education, Room 5624, ROB-3,U.S. .
Office of Education, Washinglon, D.C. 20202, Ng bulk orders can be ;
filled.
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